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Grand Celebration of the Glorious
50 Years of SMC

Social Marketing Company (SMC) celebrated its 50" anniversary
marking five decades of contribution to public health in Bangladesh.
The celebration was designed to recognize the significant role of SMC
in improving health and well-being across the country, and to
strengthen its brand presence for future growth. The main focus of the
celebration was to inspire and energize all employees and network
providers, enhance the brand image to increase consumer trust, and
deepen collaboration with  Government bodies, development
partners, and private organizations.

SMC organized a series of events and campaigns including digital
media outreach, outdoor promotions, special publications, and a
colorful gala event showcasing cultural performances to make the
celebration memorable. The golden jubilee was not just a celebration
but also a moment to reflect on the journey of SMC and share its vision
for the future. The celebration highlighted the history of SMC and the
strong foundation as a social marketing champion. SMC’s 50"
anniversary truly marked the beginning of a new chapter in its journey
toward building a healthier nation.



Unveiling Colorful Anniversary Logo

SMC unveiled a colorful 50" Anniversary logo and tagline to symbolize its long journey and commitment to the
future. This special pneumonic design served as the official symbol of the anniversary celebration and was used on
all event materials, product packaging, banners, and digital platforms. The
pneumonic conveyed a message “Togather in the future, in the spirit of fifty
(IBTOTG TERT, APl @ISTAIG).” It was designed to resonate emotionally with
the people and stakeholders of SMC.

SMC 50 YEARS LOGO

» Theme
~¢ Song
Launched
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As part of the anniversary celebration, SMC
released a heart-touching theme song that
reflected its unwavering commitment to
improving health in Bangladesh over the last five

decades. The song was launched during the gala
event on January 25, 2025 and aired on Radio
Foorti from January 28, 2025 every hour for five
consecutive days. The song emphasized the role
of SMC in bringing positive changes to families
across the nation with a powerful melody and
meaningful lyrics.



50" Anniversary
Key Visuals

Three vibrant key visuals that represented the continuing journey of SMC and the future vision as part of the
celebration. The key visuals were used widely across all campaign materials including banners, backdrops, posters,
product packaging, digital promotions as well as multiple organizational publications and promotional materials.
They were also prominently displayed during the caravan tour, at the gala event venue, and in office decorations
nationwide. It served as a strong branding tool to remind the audience of the long-standing health impact and future
aspirations of SMC.

SMC's 50t
Anniversary
Caravan ¢4

SMC launched a colorful
caravan on December 30,
2024 to commemorate its 50"
anniversary. The caravan traveled to various locations in
Dhaka engaging with the population and sharing the journey of SMC. Decorated with vibrant visuals and the
50-years logo, the caravan became a moving symbol of the commitment of SMC to health and well-being of women,
children, and families. The caravan offered interactive experiences including telecast of iconic advertisements of
SMC and fun puzzle opportunities to share their experiences about the products and the services of SMC.




Meet in the Press

SMC officially launched its 50" anniversary celebrations with a press briefing
held on January 15, 2025, at the Head Office. The event was attended by 48
journalists from leading television channels and newspapers, and senior
officials of the Company.

During the event, Mr. Waliul Islam, Chairman of SMC, along with Mr. Toslim
Uddin Khan, MD & CEO of SMC, and Mr. Sayef Nasir, MD of SMC Enterprise
Ltd. highlighted the achievements and future goals of SMC. They spoke about
the unwavering support and contribution of SMC to health especially in family
planning, maternal and child health, nutrition, and use of Oral Rehydration Salt
(ORS) to treat child diarrhoea .

The press conference received wide media coverage being featured in 22 TV
channels, 7 national newspapers, and 12 online platforms. It created public
interest and enthusiasm for the anniversary celebration and helped strengthen
the leadership of SMC in the public health sector in Bangladesh. The event
concluded with the unveiling of the special 50-years logo.
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Special Newspaper Supplements Published

o.M ¢

I'.! -#‘,E!T "']i"‘ SMC published two special newspaper supplements—one in English in

The Daily Star and one in Bangla in Prothom Alo to mark the event on
January 25, 2025. These publications highlighted the 50-years journey of
the Company and showcased messages from key officials in government
and SMC leadership. These supplements were designed to reach a wide
audience, increase awareness of the mission and the vision of SMC, and
establish the Company as a long-lasting pillar in public health sector in

The supplements featured inspirational notes from the Honorable
Advisers of the Ministry of Finance and Ministry of Health and Family
Welfare, Chairman of SMC & SMC EL, Managing Director of SMC and
Managing Director of SMC EL. A timeline of the evolution, achievements,
and social impact of SMC was included in the supplements to inform and
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Coffee Table Book with SMC’s Milestones

SMC published a Coffee Table Book
featuring the key milestones and
achievements of the organization to
commemorate five decades of social
service. A beautifully designed Coffee

r

Table Book with a blend of artwork and narrative illustrated how
SMC evolved from a family planning project into a significant
national contributor in public health sector. The book served as a
visual record of the commitment of SMC to public health and
social welfare. The Coffee Table Book is a celebration of stories
and milestones that shaped the journey of SMC and reaffirms its
mission to bring positive change to communities across
\_ ~/ Bangladesh.

Festive Office Decorations
Sparked Celebration Spirit

SMC decorated all its offices across the country
with colorful and festive branding to celebrate the
50th anniversary. The aim was to create a joyful
environment and visibly mark this important
milestone for both employees and visitors. From
SMC Tower 1 and 2 in Dhaka to Regional offices,
Area offices, Clinics, and Factories were decorated
with banners, festoons, balloons, X-banners, and
danglers featuring the 50-years celebration logo
and key visuals.
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SMC Shared 50-Years
Journey Through TVC

SMC launched a nationwide media campaign to share
its milestone with stakeholders, retailers, consumers,
and general population as part of its 50" anniversary
celebrations. The campaign included a 60-second
Television Commercial (TVC) and Picture-in-Picture (PIP)
content aired across major national TV channels. The
TVC was broadcast on 13 television channels, while the
PIP format appeared on six channels. Both formats
focused on telling the story of the 50-years journey of
SMC. The main goal of this campaign was to boost
brand awareness by showasing SMC’s legacy with its
products and services.

Media Coverage

SMC launched a nationwide media campaign across both
digital and traditional platforms to celebrate its 50"
anniversary. As part of the digital campaign, SMC ran
Google Display Network (GDN) ads and welcome banners
on popular news websites featuring the anniversary logo
and key visual. A series of video messages were also
shared on Facebook from Chairman of SMC and SMC EL
Board, the MD & CEO, SMC and the MD, SMC EL. These
messages highlighted the achievements, journey and
future goals of SMC.
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In print media, press advertisements were
published in leading newspapers with special
interviews of the MD & CEO, SMC and the MD,
SMC EL. Television channels also covered the
anniversary gala event with special news bulletins
and interviews of the MD & CEO, SMC and the
MD, SMC EL.
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This extensive media coverage helped share key
messages of SMC and its milestones with a wider
audience. It also highlighted the leadership role of
SMC in the field of public health and its strong
collaboration with governments and development
partners.

Grand Gala Event

SMC celebrated its 50" anniversary with a grand Gala event at the hotel InterContinental Dhaka on January 25,
2025. The glamorous evening brought together distinguished guests, government officials, local and foreign
dignitaries, public health professionals, development partners, media representatives, past and present SMC
leaders, international partners and employees of SMC to honor five decades of impactful service to public health in
Bangladesh.




Nine distinguished speakers addressed the audience at the Gala event including the top leaders of SMC,
Government representatives and international guests. They highlighted the key achievements SMC has made over
the past 50 years. The Chief Guest, Dr. Salehuddin Ahmed, Honorable Adviser to the Ministry of Finance,
Government of Bangladesh, praised the innovations of SMC, its role in improving public health and family planning,
and its dedication to serving people across the country. Two former Managing Directors also shared how SMC grew
through important changes and became a sustainable business model that supports its social mission.

The Chairman, MD & CEO, and the MD of SMC EL presented crests to distinguished guests, 10 Star Network
Providers, and 15 Distributors to recognize their contributions to the success of the organization. The audience
enjoyed the dance performance and specially composed theatrical act and theme song for the 50" anniversary of
SMC. The evening concluded with a lively musical performance by the popular band group Dalchhut led by
renowned vocal artist Mr. Bappa Mazumder. The event also featured a corporate documentary sharing heartfelt
testimonies from beneficiaries and partners.

Online Quiz Competition on 50" Anniversary

SMC organized an online quiz competition to engage its customers and followers to commemorate the 50"
anniversary of SMC. The event was graced by the MD & CEO of SMC and the MD of SMC-EL along with senior
management of both Companies. The prize-giving ceremony was held on March 9, 2025, at the Head office where
50 lucky winners received prizes from senior management of SMC. Winners outside Dhaka received their prizes via
courier. The event created excitement during the anniversary of SMC and rewarded its supporters.
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