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AGM of Social Marketing Company (SMC)
The 36th Annual General Meeting (AGM) of SMC was held on 
December 29, 2024, at the Head office in Dhaka. The AGM 
was presided over by Mr. Waliul Islam, Chairman of the 
Board of Directors of SMC. During the AGM, the Directors' 
Report and Auditor's Report for the financial year 2023-24 
were presented, adopted and ratified. Auditor for the financial 
year 2024-25 was also appointed.  Company members, 
Directors, the Managing Director & Chief Executive Officer 
(MD & CEO) along with senior officials of the Company 
attended the meeting.

The MD & CEO highlighted activities of SMC on family 
planning, maternal and child health, nutrition, tuberculosis, 
referral services, and clinic operations. He highlighted key 
achievements and program performances for the financial 
year 2023-24 and emphasized the Company’s commitment to 
improving public health through innovative and impactful 
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GKwU ˆÎgvwmK cÖKvkbv

Annual General Meetings of SMC and SMC ELGmGgwm Ges GmGgwm BGj-Gi evwl©K mvaviY mfv
†mvk¨vj gv‡K©wUs †Kv¤cvbx (GmGgwm)-Gi evwl©K mvaviY mfv
†mvk¨vj gv‡K©wUs †Kv¤cvbx (GmGgwm)-Gi 36Zg evwl©K mvaviY 

mfv (GwRGg) 2024 mv‡ji wW‡m¤^i gv‡mi 29 Zvwi‡L XvKvi 

cÖavb Kvh©vj‡q AbywôZ nq| mfvq mfvcwZZ¡ K‡ib GmGgwmÕi 

cwiPvjbv cl©‡`i †Pqvig¨vb Rbve IqvwjDj Bmjvg| GwRGg-G 

2023-24 A_©eQ‡ii cwiPvjbv cl©‡`i cÖwZ‡e`b Ges 

wbix¶‡Ki cÖwZ‡e`b Dc¯’vcb, MÖnY Ges Aby‡gv`b †`qv nq| 

GQvovI 2024-25 A_©eQ‡ii Rb¨ wbix¶K wb‡qvM †`qv nq|

mfvq †Kv¤cvbxi m`m¨e„›`, cwiPvjKe„›`, e¨e ’̄vcbv cwiPvjK I 

cÖavb wbe©vnx Kg©KZ©v (GgwW GÛ wmBI) Ges EaŸ©Zb Kg©KZ©ve„›` 

Dcw ’̄Z wQ‡jb| cwievi cwiKíbv, gvZ… I wkï¯̂v ’̈̄ , cywó, h²v, 

†idv‡ij mvwf©m Ges wK¬wbK Kvh©µgmn GmGgwmÕi wewfbœ Kg©m~wP 

m¤c‡K© GgwW GÛ wmBI Av‡jvKcvZ K‡ib| wZwb 2023-24 

A_©eQ‡ii AR©b Ges Kg©m~wPi D‡jøL‡hvM¨ mvdj¨mg~n Zz‡j a‡i 

e‡jb, GmGgwm RbM‡Yi ¯̂v ’̈̄  Dbœq‡b Kvh©Ki I D™¢vebxg~jK 

c`‡¶c MÖn‡Y cÖwZkÖæwZe×|

Corporate News
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wZwb Avk¦vm †`b †h, cwiPvjbv cl©‡`i w`K-wb‡`©kbvi Av‡jv‡K 

GmGgwm `xN©‡gqvw` j¶¨ AR©‡bi Rb¨ †KŠkjMZ Kg©m~wP 

ev¯Íevqb Ae¨vnZ ivL‡e hv‡Z evsjv‡`‡ki RbM‡Yi Rxebgvb 

DbœZ I ¯^v¯’¨m¤§Z nq|

GmGgwm G›UvicÖvBR wjwg‡UW (GmGgwm BGj)-Gi evwl©K mvaviY mfv
GKB w`‡b AbywôZ nq GmGgwm BGj-Gi 10Zg evwl©K mvaviY 

mfv (GwRGg)| mfvq 2023-24 A_©eQ‡ii cwiPvjbv cl©‡`i 

cÖwZ‡e`b Ges wbix¶‡Ki cÖwZ‡e`b ch©v‡jvPbv I Aby‡gv`b Kiv 

nq Ges 2024-25 A_©eQ‡ii Rb¨ wbix¶K wb‡qvM P‚ovšÍ Kiv 

nq| mfvq mfvcwZZ¡ K‡ib GmGgwm BGj-Gi cwiPvjbv cl©‡`i 

†Pqvig¨vb Rbve IqvwjDj Bmjvg| †ev‡W©i cwiPvjKe„›`, 

†kqvi‡nvìviMY Ges GmGgwm BGj-Gi e¨e ’̄vcbv cwiPvjK 

(GgwW) I EaŸ©Zb Kg©KZ©ve„›` mfvq Dcw ’̄Z wQ‡jb|

GmGgwm BGj-Gi e¨e¯’vcbv cwiPvjK weMZ eQ‡ii D‡jøL‡hvM¨ 

AR©b, P¨v‡jÄ Ges Avw_©K cÖe„w×i msw¶ß weeiY Dc¯’vcb 

K‡ib| wZwb GmGgwm BGj-Gi †UKmB I jvfRbK cÖe„w×i 

†KŠkjMZ `„wófw½i Ici ¸iæZ¡v‡ivc K‡ib| wZwb D‡jøL K‡ib, 

†Kv¤cvbx winvB‡Wªkb, Mf©wb‡ivaK, ¯^v¯’¨ I cwi”QbœZv, Lv`¨ I 

cvbxq, Ges Ilya mvgMÖxi we`¨gvb cY¨ wefvM‡K AviI kw³kvjx 

Kivi cvkvcvwk e¨vcK wecYb Kvh©µg cwiPvjbv Ki‡e| 

Drcv`b, weµq I wecYb Kvh©µ‡g `¶Zv e„w×i Rb¨ bZzb aviYv 

I †KŠkj ev¯Íevq‡bi cwiKíbvI wZwb Zz‡j a‡ib|

e¨e¯’vcbv `‡ji cÖksmbxq mvd‡j¨i Rb¨ †Kv¤cvbxi m`m¨ I 

†ev‡W©i cwiPvjKe„›` Zv‡`i Awfb›`b Rvbvb Ges 2024-25 

A_©eQ‡i DË‡ivËi mvd‡j¨i cÖZ¨vkv e¨³ K‡ib|

initiatives. He assured that under the guidance of the Board, 
SMC would continue implementing program strategies to 
achieve its long-term goals for improving the quality and 
healthier life of communities across Bangladesh. 

AGM of SMC Enterprise Limited (SMC EL) 
On the same day, the 10th AGM of SMC EL was also held at 
the same venue. The AGM reviewed and ratified the Directors’ 
Report and Auditor’s Report for the financial year 2023-24 and 
finalized the appointment of auditor for the upcoming financial 
year 2024-25.  The meeting was chaired by Mr. Waliul Islam, 
Chairman of the Board of Directors of SMC EL. The Board 
Directors, Shareholders and Managing Director (MD) of SMC 
EL along with the senior officials were present in the meeting.

The Managing Director provided an overview of the significant 
achievements, challenges and financial growth of SMC EL over 
the past year. He emphasized the strategic focus of SMC EL on 
sustainable and profitable growth by strengthening its existing 
product categories and extensive marketing on rehydration, 
contraceptives, health & hygiene, food & beverage, and 
pharmaceutical products. He outlined plans to boost efficiency 
in manufacturing, sales, and marketing by introducing new 
ideas and strategies.

The Company Members and Board Directors applauded the 
management team for achieving commendable results during 
this critical period and expressed hope for success in FY 
2024-25.
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Launch of Caravan to Celebrate 50th
Anniversary of SMC 

GmGgwmÕi 50Zg evwl©Kx D`hvc‡b
K¨vivfvb D‡Øvab

For the last five decades, SMC has been dedicated to 
building a healthier and happier nation through its diverse 

public health products 
and services, such as 
family planning, 
maternal and child 
health, nutrition, 
adolescent health & 
hygiene, tuberculosis, 
clinic operations and 
other socially
beneficial areas. Now, 
SMC is a trusted name 
among the population 
and is making a 
significant contribution 
to National Health and 

Family Planning Program of Bangladesh. SMC 
successfully completed its 50-year journey in 2025. To 
mark this significant milestone, the ‘SMC 50th Anniversary 
Caravan’ was launched from the SMC Tower-2 on 
December 30, 2024.

The well decorated caravan traveled to various locations in 
Dhaka to share the joys of this celebration with the people 
and business partners alike. This initiative symbolized not 
only the success of SMC but also its heartfelt gratitude to 
the community for their unwavering support over the 
years. The caravan engaged customers through 
screenings of some iconic advertisements of SMC, a 
fun-filled puzzle challenge, and interactive opportunities to 
share their experiences about the products and services of 
SMC.

The caravan toured different areas of Dhaka city until 
January 25, 2025. The ceremony of this festive journey 
was inaugurated by Mr. Toslim Uddin Khan, MD & CEO of 
SMC and Mr. Sayef Nasir, MD of SMC EL along with senior 
officials from both Companies.  During the ceremony, Mr. 
Khan highlighted impactful journey of SMC in promoting 
the well-being of women, children, and families. Mr. Nasir 
expressed his unwavering commitment to sustaining and 
advancing this successful journey in the years to come. 

MZ cvuP `kK a‡i, GmGgwm Rb¯^v¯’¨ cY¨ Ges †mevi gva¨‡g 

GKwU my¯’ I mg„× RvwZ MV‡b wb‡ew`Z i‡q‡Q| cwievi 

cwiKíbv, gvZ… I wkï 

¯^v¯’¨, cywó, 

wK‡kvi-wK‡kvix‡`i ¯^v¯’¨ 

I ¯^v¯’¨wewa, h²v, wK¬wbK 

Kvh©µg Ges Ab¨vb¨ 

mvgvwRK Kj¨vYg~jK 

†¶‡Î GmGgwm ¸iæZ¡c~Y© 

f‚wgKv cvjb K‡i 

Avm‡Q| eZ©gv‡b, 

GmGgwm RbM‡Yi Kv‡Q 

AwZ cwiwPZ Ges wek¦¯Í 

GKwU bvg n‡q D‡V‡Q 

Ges evsjv‡`‡ki RvZxq 

¯^v¯’¨ I cwievi cwiKíbv 

Kg©m~wP‡Z D‡jøL‡hvM¨ Ae`vb †i‡L P‡j‡Q| 2025 mv‡j 

GmGgwm mdjfv‡e Zvi 50 eQ‡ii c_hvÎv m¤cbœ K‡i‡Q| GB 

¸iæZ¡c~Y© gvBjdjK D`hvc‡bi j‡¶¨ 2024 mv‡ji  wW‡m¤^i 

gv‡mi 30 Zvwi‡L GmGgwm UvIqvi-2  †_‡K ÔGmGgwm 50Zg 

evwl©Kx K¨vivfvbÕ D‡Øvab Kiv nq|

mymw¾Z GB K¨vivfvbwU XvKvi wewfbœ ¯’v‡b ågY K‡i hv‡Z gvbyl 

I e¨emvwqK Askx`vi‡`i m‡½ GB Avb›`Nb gyn~Z© fvM K‡i 

†bIqv hvq| GB D‡`¨vMwU ïay GmGgwmÕi mvdj¨‡KB cÖwZdwjZ 

K‡iwb eis `xN©w`‡bi AKzÉ mg_©‡bi Rb¨ Rbmvavi‡Yi cÖwZ 

K…ZÁZvi cÖZxK wn‡m‡e KvR K‡i‡Q| K¨vivfvbwU‡Z GmGgwmÕi 

wKQz ¯§iYxq weÁvcb cÖ`k©b, gRvi avuav cÖwZ‡hvwMZv Ges 

GmGgwmÕi cY¨ I †mevmg~n wb‡q AwfÁZv wewbgq Kivi my‡hvM 

ivLv n‡qwQj|

K¨vivfvbwU 25 Rvbyqvwi, 2025 ch©šÍ XvKv kn‡ii wewfbœ 

GjvKvq mdi K‡i| GB eY©vX¨ hvÎvi D‡Øvabx Abyôv‡b Dcw¯’Z 

wQ‡jb GmGgwmÕi e¨e¯’vcbv cwiPvjK I cÖavb wbe©vnx Kg©KZ©v 

Rbve ZQwjg DwÏb Lvb Ges GmGgwm BGj-Gi e¨e¯’vcbv 

cwiPvjK Rbve mv‡qd bvwmi Ges Dfq cÖwZôv‡bi EaŸ©Zb 

Kg©KZ©ve„›`| D‡Øvabx Abyôv‡b Rbve Lvb bvix, wkï I cwiev‡ii 

¯^v¯’¨ I mvwe©K Kj¨v‡Y GmGgwmÕi mvdj¨ I Zvrch©c~Y© hvÎvi 

K_v Zz‡j a‡ib| Rbve bvwmi fwel¨‡ZI GB mvdj¨‡K Ae¨vnZ 

†i‡L mvg‡b AMÖmi nIqvi `„p cÖwZkÖæwZ e¨³ K‡ib|
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ICMAB Recognized Best Corporate
Award 2023 to SMC

GmGgwm‡K AvBwmGgGwe KZ©…K †e÷
K‡c©v‡iU A¨vIqvW© 2023 cÖ`vb

SMC has reached this remarkable milestone with love and 
support of millions of people. As the organization looks to 
the future, its well-wishers remain hopeful that SMC will 
continue to drive meaningful change with renewed energy 
and unwavering dedication to the health and welfare of the 
nation.

The Institute of Cost and Management Accountants of 
Bangladesh (ICMAB) organized the 14th ICMAB Best Corporate 
Award at the Pan Pacific Sonargaon Hotel, Dhaka, on 14 
November, 2024. SMC submitted its Annual Report for the fiscal 
year 2022-23 to participate in the award-winning competition. In 
17 categories, 46 listed and non-listed organizations were 
recognized for their best corporate practices based on financial 

parameters and non-financial 
indicators. ICMAB honored 
SMC with the Bronze Award in 
the "Engineering and Other 
Manufacturing" category at the 
ceremony. SMC received this 
recognition for its exceptional 
corporate governance and 
transparency in financial 
reporting as demonstrated in 
its Annual Report 2023. 

Dr. Salehuddin Ahmed, Advisor, Ministry of Finance, 
Government of the People’s Republic of Bangladesh graced 
the occasion as Chief Guest and handed over the awards to 
the winners at the event. Mr. Sheikh Bashir Uddin, Honorable 
Commerce Advisor, Mr. Md. Selim Uddin, Secretary, Ministry 
of Commerce and Mr. Md. Abdur Rahman Khan FCMA, 
Secretary, Internal Resources Division (IRD) & Chairman, 
National Board of Revenue (NBR) graced the program as 
Special Guests. Distinguished Guests from different Ministries, 
trade bodies, regulators, stakeholders, and the awardees 
attended the ceremony. Mr. Abul Bashir Khan, CFO, SMC EL 
and Mr. Tapan Bala, CFO, SMC, received the award on behalf 
of the Company. This achievement highlighted the dedication 
of SMC to maintaining the highest standards of corporate 
governance, financial transparency, and reporting excellence.

j¶ j¶ gvby‡li fv‡jvevmv Ges mg_©‡b GmGgwm GB 

D‡jøL‡hvM¨ gvBjdjK AR©b K‡i‡Q| fwel¨‡Zi w`‡K ZvwK‡q 

GmGgwmÕi ïfvKv•¶xiv Avkvev`x †h cÖwZôvbwU bZzb D`¨g I 

AwePj cÖwZkÖæwZi gva¨‡g RvwZi ¯^v¯’¨ I Kj¨v‡Yi Rb¨ AviI 

A_©en cwieZ©b mva‡b KvR K‡i hv‡e|

evsjv‡`‡ki Bbw÷wUDU Ad K÷ A¨vÛ g¨v‡bR‡g›U 

A¨vKvD›U¨v›Um (AvBwmGgGwe) 2024 mv‡ji  b‡f¤^i gv‡mi 14 

Zvwi‡L XvKvi c¨vb c¨vwmwdK †mvbviMvuI †nv‡U‡j 14Zg 

AvBwmGgGwe †e÷ K‡c©v‡iU A¨vIqvW© cÖ`vb K‡i| GmGgwm 

2022-23 A_©eQ‡ii evwl©K cÖwZ‡e`b cÖ`v‡bi gva¨‡g GB 

cÖwZ‡hvwMZvq AskMÖnY K‡i| 17wU K¨vUvMwi‡Z ZvwjKvfz³ I 

ZvwjKvewnf©‚Z 46wU cÖwZôvb‡K Avw_©K I Abvw_©K m~P‡Ki 

wfwË‡Z †miv K‡c©v‡iU mykvmb 

Abykxj‡bi Rb¨ ¯^xK…wZ †`qv 

nq| GB Abyôv‡b, 

AvBwmGgGwe ÒBwÄwbqvwis 

Ges Ab¨vb¨ Drcv`bÓ 

K¨vUvMwi‡Z †eªvÄ A¨vIqv‡W©i 

gva¨‡g GmGgwm-‡K m¤§vwbZ 

K‡i| GmGgwm evwl©K 

cÖwZ‡e`b 2023-G cÖ`wk©Z 

¯^”QZv I cÖvwZôvwbK 

mykvm‡bi Rb¨ GB ¯^xK…wZ 

AR©b K‡i‡Q|

Abyôv‡b MYcÖRvZš¿x evsjv‡`k miKv‡ii A_© gš¿Yvj‡qi Dc‡`óv 

W. mv‡jnDwÏb Avn‡g` cÖavb AwZw_ wn‡m‡e Dcw¯’Z wQ‡jb Ges

weRqx‡`i nv‡Z cyi¯‹vi Zz‡j †`b| gvbbxq evwYR¨ Dc‡`óv †kL

ewki DwÏb, evwYR¨ gš¿Yvj‡qi mwPe †gvt †mwjg DwÏb Ges

Af¨šÍixY m¤c` wefvM (AvBAviwW)-Gi mwPe I RvZxq ivR¯^

†evW© (GbweAvi)-Gi †Pqvig¨vb †gvt Ave`yi ingvb Lvb,

GdwmGgG we‡kl AwZw_ wn‡m‡e Abyôv‡b Dcw¯’Z wQ‡jb|

GQvovI, wewfbœ gš¿Yvjq, evwYR¨ msMVb, wbqš¿K ms¯’v, AskxRb

Ges cyi¯‹vi weRqx cÖwZôvb¸‡jvi cÖwZwbwaiv GB gh©v`vc~Y©

Abyôv‡b AskMÖnY K‡ib| GmGgwmÕi c‡¶ GB cyi¯‹vi MÖnY

K‡ib GmGgwm BGj-Gi wmGdI Rbve Aveyj ewki Lvb Ges

GmGgwmÕi wmGdI Rbve Zcb evjv| GB K…wZZ¡ GmGgwmÕi

m‡e©v”P K‡c©v‡iU mykvmb, Avw_©K ¯^”QZv Ges cÖwZ‡e`‡bi

DrKl©Zvi gvb eRvq ivLvi cÖwZkÖæwZ‡K cÖwZdwjZ K‡i|
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Program News
Planning Meeting of Community

Mobilization Program
SMC organized a planning meeting with the staff of 
Community Mobilization program at DERA Resort, 
Manikganj on 20 November, 2024. The staff of four 
implementing partners of SMC, Concerned Women For 
Family Development (CWFD), Population Services and 

Training Center (PSTC), 
Shimantik, and Sachetan 
Society participated in the 
meeting. The objective of 
the meeting was to align all 
partners with the program 
priorities, ensuring a shared 
understanding of goals, 
activities and expected 
outcomes of community 
mobilization program. 

Mr. Toslim Uddin Khan, MD & CEO of SMC; Mr. Md. Hasinul 
Islam, Executive Director of Sachetan Society; Ms. Ladly 
Faiz, Executive Director of CWFD; Mr. Md. Kazi Moksedur 
Rahman, Executive Director of Shimantik and senior officials 
of SMC attended the event and shared their valuable 
insights. During the event, Mr. Khan highlighted key updates 
including the expansion of services to new eight Upazilas in 
Bhola, Feni, and Lalmonirhat. He also emphasized that 
pregnant women should receive four check-ups at least one 
from a graduate doctor during pregnancy. He also 
emphasized the role of paramedics in organizing community 
gatherings and raising awareness about maternal health in 
addition to offer pregnancy care services. 

Mr. Md. Moshuir Rahman, General Manager-Field 
Implementation highlighted the importance of gender 
inclusivity especially female staff recruitment and ensuring 
that staff were selected following the organizational policies. 
Mr. Mohammad Mohiuddin Ahmed, Additional GM, Program 
Marketing & Behavior Chance Communication discussed the 
key role of improving the sales performance of Gold Star 
Members (GSMs) and encouraged them to share their 
strategies with their peers for continuous improvement. Mr. 
Tapan Bala, CFO, SMC discussed the importance of financial 
transparency and highlighted the need for proper billing, 
documentation, and tax management. The meeting was 
ended with a commitment to work together for achieving

GmGgwm 2024 mv‡ji b‡f¤̂i gv‡mi 20 Zvwi‡L gvwbKM‡Äi †Wiv 

wi‡mv‡U© KwgDwbwU gwejvB‡Rkb Kg©m~Pxi AvIZvf‚³ Kg©x‡`i Rb¨ 

GKwU cwiKíbv mfvi Av‡qvRb K‡i| GmGgwmÕi PviwU ev Í̄evqbKvix 

Askx`vi, Kbmvb©W DB‡gb di d¨vwgwj †W‡fjc‡g›U (wmWweøDGdwW), 

ccy‡jkb mvwf©‡mm A¨vÛ †Uªwbs †m›Uvi (wcGmwUwm), mxgvwšÍK, Ges 

m‡PZb †mvmvBwUÕi Kg©xMY mfvq 

AskMÖnY K‡ib| mfvi g~j 

D‡Ïk¨ wQj mKj Askx`vi‡`i 

†cÖvMÖv‡gi AMÖvwaKvi welq¸‡jvi 

mv‡_ mvgÄm¨c~Y© Kiv hv‡Z j¶¨, 

Kvh©µg Ges cÖZ¨vwkZ 

djvd‡ji wel‡q GKwU Awfbœ 

Dcjwä ˆZwi nq; we‡kl K‡i 

KwgDwbwU †gvwejvB‡Rkb Kg©m~Px 

msµvšÍ wel‡q|  

GmGgwmÕi GgwW GÛ wmBI 

Rbve ZQwjg DwÏb Lvb, m‡PZb †mvmvBwUÕi wbe©vnx cwiPvjK Rbve 

†gv. nvwmbyj Bmjvg, wmWweøDGdwW-Gi wbe©vnx cwiPvjK wgm jvWwj 

dv‡qR, mxgvwšÍ‡Ki wbe©vnx cwiPvjK Rbve †gv. KvRx †gvL‡m ỳi 

ingvb, Ges GmGgwmÕi EaŸ©Zb Kg©KZ©ve„›` GB Abyôv‡b Dcw ’̄Z 

wQ‡jb| mfvq Zv‡`i g~j¨evb gZvgZ e¨v³ K‡ib| mfv PjvKvjxb, 

Rbve Lvb wKQz ̧ iæZ¡c~Y© Avc‡WU Zz‡j a‡ib hvi g‡a¨ wQj †fvjv, †dbx 

Ges jvjgwbinv‡U 8wU bZzb Dc‡Rjvq †mev m¤cÖmviY| wZwb AviI 

†Rvi w`‡q e‡jb, Mf©eZx bvix‡`i Mf©Kvjxb mg‡q AšÍZ PviwU 

†PK-Avc MÖnY Kiv DwPZ Zvi g‡a¨ Kgc‡ÿ GKwU Mª̈ vRy‡qU 

wPwKrm‡Ki KvQ n‡Z wb‡Z n‡e| wZwb Mf©Kvjxb †mev cÖ̀ v‡bi 

cvkvcvwk KwgDwbwU mgv‡e‡ki Av‡qvRb Ges gvZ…̄ v̂ ’̈̄  m¤c‡K© 

m‡PZbZv e„w×‡Z c¨viv‡gwWK‡`i f‚wgKvi Dci †Rvi †`b|  

GmGgwmÕi wdì Bgwcø‡g‡›Ukb wefv‡Mi gnv-e¨e ’̄vcK Rbve †gv. 

gwkDi ingvb, †RÛvi-wfwËK AšÍf©~w³i ¸iæZ¡ Zz‡j a‡ib| we‡kl 

K‡i wZwb bvix Kg©x wb‡qvM Ges mvsMVwbK bxwZgvjv AbymiY K‡i 

Kg©x wbe©vPb cwµqv wbwðZ Kivi civgk© †`b| Rbve †gvnv¤§` 

gwnDwÏb Avn‡g`, AwZwi³ gnv-e¨e ’̄vcK, †cÖvMÖvg gv‡K©wUs A¨vÛ 

we‡nwfqvi †PBÄ KwgDwb‡Kkb, weµq `¶Zv DbœZ Kivi wel‡q 

†Mvì ÷vi †g¤̂vi (wRGmGg)-‡`i ̧ iæZ¡c~Y© f‚wgKv wb‡q Av‡jvPbv 

K‡ib Ges avivevwnK mvd‡j¨i Rb¨ Zv‡`i †KŠkj¸wj mnKg©x‡`i 

mv‡_ fvM K‡i †bIqvi Rb¨ DrmvwnZ K‡ib| GmGgwmÕi cÖavb 

Avw_©K Awdmvi Rbve Zcb evjv, Avw_©K ¯̂”QZvi ¸iæZ¡ Ges 

mwVK wewjs, WKz‡g‡›Ukb Ges Ki e¨e ’̄vcbvi cÖ‡qvRbxqZv wb‡q 

Av‡jvPbv K‡ib| Kg©m~wPi j¶¨ AR©b, cÖe„w× Ges KwgDwbwU 

KwgDwbwU †gvwejvB‡Rkb Kg©m~Pxi
cwiKíbv mfv
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16 Days of Activism Against Gender-Base
Violence 2024 Observed

Inclusion of New Providers in the Blue Star Network 

Every year, the world observes the 16 Days of Activism Against 
Gender-Based Violence (GBV) Campaign from November 25 to 
December 10. The aim is to raise awareness and mobilize action 
to end all forms of violence against women and girls. As a part of 
the global campaign, SMC conducted a series of activities from 

November 25 to December 10, 
2024 to commemorate the 
International Day for the 
Elimination of Violence against 
Women. This year, the campaign 
drew attention to the alarming 
growth of violence against 
women under the theme, “Every 
10 minutes, a woman is killed. 
#NoExcuse. UNiTE to End 
Violence against Women”.

program goals, growth and successful implementation of the 
community mobilization program. 

As a part of continueous expansion of the Blue Star network, 
SMC Program division included 1,094 new providers (1,026 
male and 68 female) from October to December 2024. SMC 

organized a comprehensive 
three-day basic training to 
integrate them into the network 
to ensure that these providers 
are equipped to deliver primary 
healthcare services. The training 
program focused on various 
family planning methods and 
services including the 
administration of injectable 
contraceptives, effective 
counseling techniques, and 
maternal health services such 

as pre-pregnancy counseling and basic pregnancy care. The 
training also covered identifying high-risk pregnancies and the 
importance of Multiple Micronutrient Supplements during 
pregnancy. In addition, the program emphasized child nutrition 
with a particular focus on Growth Monitoring and Promotion 
services and the provision of Micronutrient Powder. Other topics 
included the management of diarrhea with Zinc supplements, 
family deworming, screening for hypertension and diabetes, 
screening and referral of Tuberculosis and Long-Acting 
Permanent Methods along with other public health priority areas.

†gvwejvB‡Rkb †cÖvMÖv‡gi mdj ev̄ Íevq‡bi Rb¨ GKmv‡_ KvR Kivi 

cÖwZkÖæwZ e¨³ K‡i mfvwU †kl nq| 

cÖwZ eQi, 25 b‡f¤̂i †_‡K 10 wW‡m¤̂i ch©šÍ wek¦e¨vcx 

†RÛvi-wfwËK mwnsmZv cÖwZ‡iv‡a (wRwewf) 16 w`‡bi Kg©m~wP cvjb 

Kiv nq| GB Kg©m~wPi j¶¨ nj bvix I Kb¨v wkïi cÖwZ mKj cÖKvi 

mwnsmZv †iv‡a Rbm‡PZbZv e„w× I mwµq c`‡¶c MÖnY Kiv| GB 

ˆewk¦K cÖPviYvi Ask wn‡m‡e, 

GmGgwm 2024 mv‡ji b‡f¤̂i 

gv‡mi 25 ZvwiL †_‡K wW‡m¤̂i 

gv‡mi 10 ZvwiL ch©šÍ AvšÍR©vwZK 

bvix wbh©vZb cÖwZ‡iva w`em 

D`hvcb Dcj‡¶ GKvwaK Kg©m~wP 

cwiPvjbv K‡i| G eQi Kg©m~wPi 

g~j cÖwZcv`¨ wQj ÒcÖwZ 10 wgwb‡U 

GKRb bvix wbnZ nq| 

#NoExcuse| bvixi cÖwZ mwnsmZv 

eÜ Ki‡Z GKZve× †nvb|Ó

16 w`be¨vcx †RÛvi-wfwËK mwnsmZv
cÖwZ‡iva Kg©m~wP 2024 D`hvcb

eøy-÷vi †bUIqv‡K© bZzb †mev`vbKvix‡`i AšÍf©zw³
eøy-÷vi †bUIqvK© m¤cÖmvi‡Yi Pjgvb cÖ‡Póvi Ask wn‡m‡e, 

GmGgwm 2024 mv‡ji A‡±vei-wW‡m¤^i gv‡mi g‡a¨ 1,094 Rb 

bZzb eøy-÷vi †mev`vbKvix‡K (1,026 Rb cyiæl Ges 68 Rb 

gwnjv) †bUIqv‡K© AšÍf©z³ 

K‡i‡Q| bZzb †mev`vbKvix‡`i 

gva¨‡g cÖv_wgK ¯^v¯’¨‡mev wbwðZ 

Ki‡Z, GmGgwm  wZb w`be¨vcx 

GKwU ‡gŠwjK cÖwk¶Y Kg©m~wPi 

Av‡qvRb K‡i| Awa‡ek‡b 

cwievi cwiKíbv c×wZ I †mevi 

wewfbœ ¸iæZ¡c~Y© wel‡qi Ici 

Av‡jvKcvZ Kiv nq; we‡kl K‡i 

Bb‡R‡±ej Mf©wb‡ivaK cÖ‡qvM, 

cÖ‡qvRbxq civgk© cÖ`vb, 

Mf©Kvjxb I gvZ…¯^v¯’¨ welqK 

civgk© I †mev, SzuwKc~Y© Mf©aviY kbv³KiYmn cÖv_wgK 

Mf©Kvjxb †mev Ges gvwëcj gvB‡µvwbDwUª‡q›U mvwcø‡g›Um-Gi 

¸iæZ¡|  cÖwk¶‡Y wkï cywói Dci †Rvi †`Iqv nq, hvi g‡a¨ 

i‡q‡Q kvixwiK e„w× ch©‡e¶Y I IRb cwigvc, cywó Ae¯’vi 

Dbœq‡b gvB‡µvwbDwUª‡q›U cvDWvi-Gi cÖ‡qvRbxqZv, Wvqwiqv 

e¨e¯’vcbv, wRsK e¨envi I K…wgi msµgY †_‡K myi¶v, h²v 

†ivMx kbv³KiY Ges `xN©‡gqv`x I ¯’vqx cwievi cwiKíbv c×wZ 

†mev MÖn‡Yi Rb¨ †idv‡ij †mev cÖ`vb wel‡q cÖwk¶Y †`qv nq| 

GQvovI Rb¯^v‡¯’¨i Ab¨vb¨ ¸iæZ¡c~Y© welq wb‡qI Awa‡ek‡b 

Av‡jvPbv Kiv nq| 
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SMC Expanded Blue Star Network
on Saint Martin Island

SMC has made a pivotal move to enhance healthcare access 
for the remote and underserved population on Saint Martin 
Island by engaging non-graduate health providers under its 
Blue Star network. This initiative aims to tackle the healthcare 
challenges of the residents on Islands particularly the 
malnutrition rate among children and pregnant women. 
According to a study by Ahmed Jubayer published in the 
National Library of Medicine (NLM) in August 2022, the 
prevalence rates of stunting, wasting, underweight, and 
overweight were 34.4%, 17.6%, 18.9%, and 6.9% 
respectively among children under five years on Island areas. 
Notably, the prevalence of all forms of malnutrition in Island 
areas except underweight is higher than the national average. 

The expansion of the Blue Star network on Saint Martin 
Island is a significant step toward accessing healthcare 
services in this underserved community where healthcare 
facilities are limited.  This initiative will help to address the 
basic health needs in the Island community by providing 
affordable and quality public health care services. The Blue 
Star Provider will play a vital role in addressing the healthcare 
needs of the community by offering a range of primary 
healthcare services including essential pregnancy care 
services, counseling, and the provision of Multiple 
Micronutrient Supplements (MMS); Growth monitoring and 

Initially four implementing partners of SMC organized 23 staff 
meetings engaging 313 female and 86 male staff members to 
mark on GBV. These implementing partners organized various 
activities including courtyard meetings with Married Women of 
Reproductive Ages (MWRAs), school health sessions for 
adolescents, rallies and debate competitions. A total of 4,094 
events were held and 55,315 participants were reached to 
address the issue. Among the participants, 37,434 MWRAs, 
6,143 adolescents (4,900 girls and 1,243 boys) and 1,702 Gold 
Star Members (women entrepreneurs) were actively engaged. In 
addition to these activities, the implementing partners held 11 
meetings with government representatives and NGOs to 
strengthen collaborative efforts towards ending gender-based 
violence where a total of 254 participants attended. Moreover, 13 
meetings for newlywed couples and 65 meetings for women 
aged 49 above reached a total 148 women. These series of 
events highlighted a strong community effort to raise awareness, 
promote gender equality, combat gender-based violence and 
encourage a positive change within the community. 

Kg©m~Pxi ïiæ‡Z GmGgwmÕi PviwU ev Í̄evqbKvix cÖwZôvb wRwewf 

wel‡q 23wU Kg©x mfvi Av‡qvRb K‡i †hLv‡b 313 Rb gwnjv Ges 

86 Rb cyiæl m`m¨ AskMÖnY K‡ib| GQvovI ev Í̄evqbKvix 

cÖwZôvb wewfbœ Kvh©µ‡gi Av‡qvRb K‡i, hvi g‡a¨ wQj cÖRbb 

eqmx weevwnZ bvix‡`i (GgWweøDAviG) wb‡q  DVvb ˆeVK, 

wK‡kvi-wK‡kvix‡`i ¯‹zj-wfwËK ¯̂v ’̈̄  Awa‡ekb Ges weZK© 

cÖwZ‡hvwMZv| †gvU 4,094wU Awa‡ekb AbywôZ nq Ges 55,315 

Rb AskMÖnYKvix mwµqfv‡e GB cÖPviYvq hy³ nb| 

AskMÖnYKvix‡`i g‡a¨ wQ‡jb 37,434 Rb  cÖRbb eqmx weevwnZ 

bvix (GgWweøDAviG), 6,143 Rb wK‡kvi-wK‡kvix (4,900 †g‡q 

I 1,243 †Q‡j) Ges 1,702 Rb †Mvì ÷vi †g¤̂vi (bvix 

D‡`¨v³v)| GQvovI, miKvwi cÖwZwbwa I GbwRI¸‡jvi mv‡_ QqwU 

ˆeVK AbywôZ nq †hLv‡b †gvU 256 Rb AskMÖnY K‡ib| AwaKš‘, 

bZzb weevwnZ `¤cwZ‡`i wb‡q 13wU mfv Ges 49 eQ‡ii †ewk 

gwnjv‡`i wb‡q 65wU mfvi Av‡qvRb Kiv nq †hLv‡b †gvU 148 

Rb gwnjv mwµqfv‡e AskMÖnY K‡ib| GB D‡`¨vM¸‡jvi gva¨‡g 

mgv‡R bvix wbh©vZb †iv‡a m‡PZbZv e„w×, wj½ mgZv cÖwZôv, bvix 

I wkï‡`i cÖwZ mwnsmZv cÖwZ‡iva Ges BwZevPK mvgvwRK 

cwieZ©b Avb‡Z GKm‡½ KvR Kivi ¸iæZ¡ Zz‡j aiv nq|

†m›U gvwU©b Øx‡c eøy-÷vi
†bUIqvK© m¤cÖmviY 

GmGgwm †m›U gvwU©b Øx‡c emZKvwi `~ieZ©x I myweavewÂZ 

Rb‡Mvôxi Rb¨ ¯^v¯’¨‡mevi my‡hvM e„w× Kivi j‡¶¨ eøy-÷vi 

†bUIqv‡K©i Aax‡b bb-MÖ¨vRy‡qU ¯^v¯’¨ †mev`vbKvix wb‡qv‡Mi 

gva¨‡g ¸iæZ¡c~Y© c`‡¶c MÖnY K‡i‡Q| GB D‡`¨v‡Mi g~j j¶¨ 

ØxcvÂ‡ji evwm›`v‡`i ¯^v¯’¨ mgm¨v¸wj †gvKv‡ejv Kiv we‡klZ 

wkï I Mf©eZx bvix‡`i g‡a¨ cywónxbZvi nvi nªvm Kiv| 2022 

mv‡ji AvM÷ gv‡m b¨vkbvj jvB‡eªwi Ad †gwWwmb 

(GbGjGg)-G cÖKvwkZ Avn‡g` Ryev‡q‡ii GK M‡elYv 

Abymv‡i, Øxc AÂ‡j cvuP eQ‡ii Kg eqmx wkï‡`i g‡a¨ 

Le©vK…wZ (stunting), Acywó (wasting), Kg IRb 

(underweight) Ges AwZwi³ IRb (overweight) Gi nvi 

h_vµ‡g 34.4%, 17.6%, 18.9% Ges 6.9%| 

D‡jøL‡hvM¨fv‡e, Øxc AÂ‡j Kg IR‡bi wkï e¨ZxZ mKj 

ai‡Yi Acywói cÖeYZv RvZxq M‡oi Zzjbvq †ewk|

†m›U gvwU©b Øx‡c eøy-÷vi †bUIqv‡K©i m¤cÖmviY GB 

myweavewÂZ m¤cÖ`v‡qi Kv‡Q ¯^v¯’¨‡mev †cŠuQv‡bvi †¶‡Î GKwU 

¸iæZ¡c~Y© c`‡¶c, †hLv‡b ¯^v¯’¨ myweav LyeB mxwgZ| GB 

D‡`¨vMwU myjf g~‡j¨ gvbm¤cbœ Rb¯^v¯’¨‡mev cÖ`v‡bi gva¨‡g 

Øxcevmxi †gŠwjK ¯^v¯’¨ Pvwn`v c~i‡Y mnvqZv Ki‡e| eøy-÷vi 

†mev`vbKvix Øx‡ci RbM‡Yi ¯^v¯’¨‡mevi Pvwn`v c~i‡Y ¸iæZ¡c~Y© 

f‚wgKv cvjb Ki‡e hvi g‡a¨ i‡q‡Q cÖv_wgK ¯^v¯’¨‡mev cÖ`vb, 

Mf©Kvjxb †mev I civgk©, gvwëcj gvB‡µvwbDwUª‡q›U mvwcø‡g›U 

(GgGgGm) mieivn, wkï‡`i kvwiwiK e„w× ch©‡e¶Y I IRb 
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Training on Long-Acting Reversible Contraceptives
and Performance Review Meeting

promotion, counseling on child nutrition and the provision of 
Micronutrient Powder (MNP) for children under five, 
counseling on Family Planning and administer SOMA-JECT 
Injectable, management of non-communicable diseases 
(NCDs), and referral of severe sick children and suspected 
TB patients to the nearest health service center. These 
services are expected to enhance the overall health and 
well-being of the population living on Saint Martin Island. 

SMC conducted a hands-on training session on Long-Acting 
Reversible Contraceptives (LARC) for Obstetricians and 
Gynecologists (OBGYNs) at M Abdur Rahim Medical College 
Hospital, Dinajpur on July 9, 2024. The objective of the 
training was to enhance the skills and confidence of new 
OBGYNs in insertion techniques of LARC. The session was 
jointly facilitated by Dr. Ahmed Iftekhar Alam and Dr. Zulfiker 
Ibn Zafor from SMC. More than 20 participants attended the 
session to receive comprehensive training with the provision 
of video demonstration and hands-on practice session using 
dummies as well as practical insertion of IUDs and implants. 
Dr. Ishrat Sharmin, Joint Secretary of OGSB Dinajpur Branch 
and Head of the Department of Gynae & Obs at M Abdur 
Rahim Medical College Hospital attended the event. They 
encouraged participants to initiate offering LARC services in 
their chambers and health facilities.

The following day, SMC organized an experience sharing 
and performance review meeting with OBGYNs at The 
Parjatan Motel in Dinajpur to encourage them for offering 
LARC services in the private sector. Over 30 Gynecologists 
from the SMC Pink Star program attended the event. The 
main focus was to review LARC performance, share best 
practices, and discuss the role of Multiple Micronutrient 
Supplements in reducing low birth weight babies. 

`xN©‡gqvw` cwievi cwiKíbv c×wZ welqK
cÖwk¶Y I Kg©̀ ¶Zv ch©v‡jvPbv mfv 

cwigvc, wkï cywói Dci civgk©  Ges cvuP eQ‡ii Kg eqmx 

wkï‡`i Rb¨ gvB‡µvwbDwUª‡q›U cvDWvi (GgGbwc) mieivn, 

cwievi cwiKíbv msµvšÍ Z_¨ I civgk© †mev Ges †mvgv-‡R±  

Bb‡RKkb cÖ‡qvM, AmsµvgK †ivM (GbwmwW) e¨e¯’vcbv Ges 

¸iæZi Amy¯’ wkï I m¤¢ve¨ h²v (wUwe) †ivMx‡`i wbKU¯’ 

¯^v¯’¨‡K‡›`ª †idvi Kiv| GmKj ̄ ^v¯’¨‡mevmg~n †m›U gvwU©b Øx‡c 

emevmKvix RbM‡Yi mvgwMÖK ¯^v¯’¨ Ges my¯’Zv wbwðZ Ki‡e 

e‡j Avkv Kiv hv‡”Q|

GmGgwm 2024 mv‡ji RyjvB gv‡mi 9 Zvwi‡L w`bvRcyi †Rjvi 

Gg Avãyi iwng †gwW‡Kj K‡jR nvmcvZv‡j cÖm~wZ I ¿̄x‡ivM 

we‡klÁ‡`i (IwewRIqvBGb) Rb¨ `xN©‡gqvw` cwievi cwiKíbv 

c×wZ welqK GKwU nv‡Z-Kj‡g cÖwk¶Y Kg©m~wP cwiPvjbv K‡i| 

GB cÖwk¶‡Yi g~j D‡Ïk¨ wQj bZzb IwewRIqvBGb‡`i `xN©‡gqvw` 

c×wZ cÖ‡qv‡M `¶Zv I AvZ¥wek¦vm e„w× Kiv| GmGgwmÕi c¶ 

†_‡K Wvt Avn‡g` Bd‡ZLvi Avjg Ges Wvt RyjwdKvi Be‡b 

Rvdi †hŠ_fv‡e cÖwk¶YwU cwiPvjbv K‡ib| GB cÖwk¶‡Y 20 

R‡bi †ewk AskMÖnYKvix AskMÖnb K‡ib Ges wfwWI cÖ̀ k©b I 

Wvwg e¨envi K‡i nv‡Z-Kj‡g cÖwk¶Y MÖn‡Yi cvkvcvwk mivmwi 

AvBBDwW I Bgcø̈ v›U cÖ‡qv‡Mi e¨envwiK Abykxj‡bi my‡hvM cvb| 

IwRGmwe w`bvRcyi kvLvi hyM¥-mwPe Ges Gg Avãyi iwng 

†gwW‡Kj K‡jR nvmcvZv‡ji MvBwb I cÖm~wZ wefv‡Mi cÖavb Wvt 

BkivZ kviwgb Abyôv‡b Dcw ’̄Z wQ‡jb| wZwb AskMÖnYKvix‡`i 

wbR wbR †P¤̂vi I ¯̂v ’̈̄ ‡K‡› ª̀ `xN©‡gqvw` c×wZ †mev cÖ̀ vb ïiæ 

Kivi Rb¨ DrmvwnZ K‡ib|

cieZ©x w`b, GmGgwm w`bvRcyi †Rjvi ch©Ub †gv‡U‡j GK 

AwfÁZv wewbgq I Kg©`¶Zv ch©v‡jvPbv mfvi Av‡qvRb K‡i 

†hLv‡b cÖvB‡fU †m±‡i `xN©‡gqvw` c×wZ †mev cÖ`vb Ki‡Z 

IwewRIqvBGb‡`i DrmvwnZ Kiv nq| GmGgwmÕi wcsK ÷vi 

†cÖvMÖv‡gi 30 R‡bi †ewk ¯¿x‡ivM we‡klÁ GB mfvq AskMÖnY 

K‡ib| mfvi g~j j¶¨ wQj `xN©‡gqvw` c×wZ †mevi eZ©gvb Ae¯’v 

ch©v‡jvPbv, D‡jL‡hvM¨ AwfÁZv¸wj †kqvi Kiv Ges Kg 

IRbm¤cbœ wkï Rb¥ nªv‡m gvwëcj gvB‡µvwbDwUª‡q›U mvwcø‡g›Um-Gi 
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Marketing News

SMC Plus Caravan Activation to
Enhance Brand Presence

ORSaline-N Recognized as Best
Oral Saline Brand of 2024 

SMC conducted a Caravan Activation to promote SMC Plus 
Electrolyte Drink across Dhaka and its surrounding areas 
from November 23 to December 22, 2024. The campaign 
aimed to enhance brand visibility, boost consumer 
engagement, and create product awareness through 
interactive and immersive experiences. The month-long 
activation featured a branded caravan that visited 30 
high-traffic locations to attract the people. Consumers were 
engaged with interactive activities such as VR (Virtual 
Reality) gaming experiences, Facebook check-ins, free 

Md. Anamul Haque, Divisional Director of Family Planning, 
Rangpur Division; Prof. Dr. Mohammad Faisal Alam, 
President of OGSB; Prof. Dr. Jahanara Begum Munni, 
General Secretary of OGSB; Dr. Ishrat Sharmin, Joint 
Secretary of OGSB; Md. Saiful Islam, Deputy Director of 
Family Planning (DDFP), Dinajpur Branch; and Dr. Salah 
Uddin Ahmed, Additional GM, Star Networks, SMC attended 
the event. They acknowledged the confidence of the 
OBGYNs and assured them of full support and cooperation 
to enhance LARC services across the country. 

eªª¨vÛ Dcw¯’wZ evov‡Z GmGgwm cøvm
K¨vivfvb Kvh©µg

Iim¨vjvBb-Gb 2024 mv‡ji †miv
Iivj m¨vjvBb eª¨vÛ wn‡m‡e ¯^xK…Z

GmGgwm 2024 mv‡ji b‡f¤^i gv‡mi 23 ZvwiL †_‡K wW‡m¤^i 

gv‡mi 22 ZvwiL ch©šÍ GmGgwm cøvm B‡j‡±ªvjvBU wWªsK cÖPv‡ii 

j‡¶¨ XvKv I Avkcv‡ki GjvKvq K¨vivfvb Kvh©µg cwiPvjbv 

K‡i| GB K¨v‡¤cB‡bi g~j D‡Ïk¨ wQj eª¨v‡Ûi `„k¨gvbZv e„w×, 

†fv³v‡`i m¤c„³ Kiv Ges cvi®úwiK I wPËvKl©K AwfÁZv 

wewbg‡qi gva¨‡g c‡Y¨i weµq e„w× Kiv| gvme¨vcx Kvh©µ‡gi 

Ask wn‡m‡e eª¨v‡ÛW K¨vivfvbwU XvKvi 30wU Rbeûj ¯’v‡b ågY 

K‡i †hLv‡b wecyjmsL¨K gvbyl‡K AvK…ó Kiv nq| †fv³v‡`i 

AvMÖn evov‡bvi Rb¨ K¨vivfv‡b fvP©zqvj wiqvwjwU (VR) †Mwgs 

AwfÁZv, †dmeyK †PK-Bb, wd« †cÖvWv± Uªvqvj Ges we‡kl 

f‚wgKv wb‡q Av‡jvPbv Kiv| †gvt Gbvgyj nK, wefvMxq cwiPvjK, 

cwievi cwiKíbv, iscyi wefvM; cÖ‡dmi Wvt †gvnv¤§` dqmvj Avjg, 

mfvcwZ, IwRGmwe; cÖ‡dmi Wvt  Rvnvbviv †eMg gywbœ, mvaviY 

m¤cv`K, IwRGmwe; Wvt BkivZ kviwgb, hyM¥ m¤cv`K, IwRGmwe; 

†gvt mvBdzj Bmjvg, Dc-cwiPvjK, cwievi cwiKíbv (wWwWGdwc), 

w`bvRcyi kvLv Ges GmGgwmÕi ÷vi †bUIqv‡K©i AwZwi³ 

gnv-e¨e ’̄vcK Wvt mvjvn DwÏb Avn‡g` Abyôv‡b Dcw ’̄Z wQ‡jb| 

D³ mfvq m¤§vwbZ AwZw_MY   IwewRIqvBGb‡`i AvZ¥wek¦vm I 

`¶Zvi cÖksmv K‡ib Ges mviv‡`‡k `xN©‡gqvw` c×wZ †mev 

m¤cÖmvi‡Yi Rb¨ c~Y© mn‡hvwMZvi Avk¦vm †`b|

The Bangladesh Brand Forum (BBF) organized the 16th 
edition of the “Best Brand Award 2024” at 
the Hotel InterContinental in Dhaka on 
December 26, 2024. This year, 44 brands 
were honored under 44 distinguished 
categories. ORSaline-N has been 
acknowledged as the 'Best Oral Saline 
Brand' for the fiscal year 2024. The brand 
has achieved this prestigious title for the 
sixth consecutive year. This achievement 
highlights the 40-year legacy of the brand 
for saving lives and its substantial 
contribution to public health in 
Bangladesh. The BBF organized the 
award-giving ceremony in partnership 
with nSearch Ltd. and in association with 
The Daily Star.

evsjv‡`k eª̈ vÛ †dvivg (weweGd) 2024 mv‡ji wW‡m¤̂i gv‡mi 26 

Zvwi‡L XvKvi †nv‡Uj B›UviKw›U‡b›Uv‡j Ô‡e÷ 

eª̈ vÛ A¨vIqvW© 2024Õ Gi 16 Zg Avm‡ii 

Av‡qvRb K‡i| GeQi 44wU wfbœ K¨vUvMwi‡Z 

44wU eª̈ vÛ‡K m¤§vwbZ Kiv nq| Iim¨vjvBb-Gb 

2024 A_©eQ‡ii †miv Iivj m¨vjvBb eª̈ vÛ 

wn‡m‡e ̄ x̂K…wZ †c‡q‡Q| avivevwnKfv‡e lôev‡ii 

g‡Zv GB gh©v`vc~Y© †LZve AR©b Kij 

Iim¨vjvBb-Gb| GB AR©b eª̈ vÛwUi †`‡ki 

AMwYZ gvby‡li Rxeb evuPv‡Z 40 eQ‡ii „̀p 

A½xKvi I evsjv‡`‡ki Rb¯̂v‡ ’̈̄  ¸iæZ¡c~Y© 

Ae`v‡bi cÖwZdjb| evsjv‡`k eª̈ vÛ †dvivg, 

GbmvP© wjt (nSearch Ltd.) Ges `¨ †WBwj 

÷vi-Gi mn‡hvwMZvq GB gh©v`vc~Y© cyi ‹̄vi 

cÖ̀ vb Abyôv‡bi  Av‡qvRb K‡i| 
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SMC launched Lexus Vegetable Crackers

SMC entered the biscuit market in July 2023 with Butter 
Cookies followed by introducing Orange biscuit and Energy 

biscuit. SMC has 
expanded its 
biscuit portfolio by 
launching Lexus 
V e g e t a b l e 
Crackers 216g in 
August 2024. This 
new nutritious 
product is offering 
consumers a 
delicious and 

healthy snacking option. The introduction of this new biscuit 
was celebrated across 12 area offices to create excitement 
among consumers and retailers. It is the first-ever cracker 
enriched with calcium and offers the essence of vegetables 
and milk.  The taste of real cheese makes it a unique choice 
for health-conscious snack lovers. Lexus Vegetable 
Crackers provides a satisfying blend of flavor and nutrition at 
an affordable price. The product has already received 
positive response from both consumers and retailers which is 
showing strong potential to become a favorite snack in 
SMC’s growing confectionery portfolio.

product trials, and exclusive combo pack sales at discounted 
price. Additionally, the campaign highlighted BSTI 

certification to enhance 
consumers trust and 
confidence with regard to 
the quality and reliability of 
SMC Plus. 

SMC successfully expanded 
its market presence, 
strengthened brand loyalty, 
and increased product 
offtake through direct 
consumer engagement by 

strategically positioning the activation in high-footfall areas. 
The positive responses from consumers showed the growing 
demand for SMC Plus and strengthening its brand position in 
the market. Similar campaigns will continue to engage new 
audiences, enhance customer loyalty, and drive sustained 
growth for SMC Plus.

GmGgwm evRv‡i wb‡q G‡jv
†j·vm †fwR‡Uej µ¨vKvm©

wWmKvD‡›U G·K¬ywmf K‡¤^v c¨vK weµ‡qi e¨e¯’v wQj| GQvovI, 

GmGgwm cøv‡mi gvb I wbf©i‡hvM¨Zv evov‡bvi Rb¨ weGmwUAvB 

(BSTI) mvwU©wd‡Kkb Zz‡j aiv 

nq hv †fv³v‡`i g‡a¨ wek¦vm 

I Av¯’vi m„wó K‡i| 

GmGgwm GB K¨v‡¤cB‡bi 

gva¨‡g mdjfv‡e evRv‡i eª¨vÛ 

Dcw¯’wZ m¤cÖmviY, MÖvnK‡`i 

AvbyMZ¨ e„w× Ges mivmwi 

†fv³v‡`i m¤c„³Zvi gva¨‡g 

c‡Y¨i MÖnY‡hvM¨Zv, Pvwn`v I 

jf¨Zv evov‡Z m¶g n‡q‡Q| 

MÖvnK‡`i BwZevPK cÖwZwµqv GmGgwm cøv‡mi µgea©gvb Pvwn`v 

I evRv‡i kw³kvjx Ae¯’vb‡K cÖwZdwjZ K‡i| fwel¨‡Z GKB 

ai‡bi K¨v‡¤cBb bZzb MÖvnK‡`i AvK…ó Ki‡Z, AvbyMZ¨ evov‡Z 

Ges GmGgwm cøv‡mi †UKmB cÖe„w× wbwðZ Ki‡Z ¸iæZ¡c~Y© 

f‚wgKv ivL‡e|

GmGgwm 2023 mv‡ji RyjvB gv‡m me©cÖ_g mȳ v̂̀ y †dvwU©dv‡qW 

gvB‡µvwbDwUª‡q›U evUvi KzwKR ẁ ‡q we ‹̄zU evRv‡i cÖ‡ek K‡i, Gici 

A‡iÄ we ‹̄zU I GbvwR© 

we ‹̄zU Pvjy K‡i| GiB 

a v i v e v w n K Z v q , 

GmGgwm 2024 mv‡ji 

AvM÷ gv‡m †j·vm 

†fwR‡Uej µ v̈Kvm© 

216 MÖvg evRv‡i wb‡q 

G‡m we ‹̄zU 

†cvU©‡dvwjI‡K AviI 

m¤úªmvwiZ K‡i‡Q| GB 

bZzb cywóKi cY ẅU †fv³v‡`i Rb¨ mȳ v̂̀ y I ¯̂v̄ ’̈ Ki Lvev‡ii weKí 

wn‡m‡e Dc ’̄vcb Kiv n‡q‡Q| we ‹̄z‡Ui AvbyôvwbK hvÎv 12wU Gwiqv 

Awd‡m we‡klfv‡e D`hvcb Kiv nq hv †fv³v I LyPiv we‡µZv‡`i g‡a¨ 

e v̈cK DÏxcbvi m„wó K‡i| GwU evsjv‡`‡ki evRv‡i cÖ_g µ v̈Kvm© hv 

K v̈jwmqvg mg„× Ges G‡Z kvKmewR I ỳ‡ai cywó¸Y we ῭gvb| Avmj 

wP‡Ri ¯̂v̀  GwU‡K ¯̂v̄ ’̈ -m‡PZb œ̈̄ vK&m ‡cÖgx‡`i Rb¨ cQ‡›̀ i Lvevi  

wn‡m‡e ̂ Zwi K‡i‡Q| GwU ̄ v̂‡`i m‡½ cywói PgrKvi mgš̂q NwU‡q mvkªqx 

g~‡j¨ Dc‡fvM¨ GKwU ̄ œ̈ vK&m wn‡m‡e evRv‡i G‡m‡Q| we ‹̄zUwU BwZg‡a¨B 

†fv³v I LyPiv we‡µZv‡`i KvQ †_‡K BwZevPK mvov †c‡q‡Q hv 

GmGgwmÕi µgea©gvb Kb‡dKkbvwi †cvU©‡dvwjI‡Z GKwU RbwcÖq  

œ̈̄ vK&m n‡q IVvi m¤¢vebv ˆZwi K‡i‡Q|
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Nutrition Campaign of SMC to
Strengthen Maternal Health

SMC conducted "Gorvokalin Pushti (Pregnancy Nutrition)" 
campaign from November 17-18, 2024 to improve maternal 
health and nutrition. The campaign focused on raising awareness 
of the importance of Antenatal Care (ANC) and ensuring access 
of appropriate nutrition care for expectant mothers. Additionally, 
the campaign promoted SMC-branded multiple micronutrient 
supplements (MMS) ‘FullCare’ and calcium tablet ‘Forbon’ for 
pregnant women. This initiative was one of the largest public 
health campaigns of SMC reaching thousands of pregnant 
women through its Blue Star network and community 
mobilization activities.

The official inauguration of the event was held at Mubin 
Pharmacy, a Blue Star outlet located in Uzirpur, Barishal with 
the presence of Mr. Mohammed Farhad Hussain FCA, 
Director of SMC EL Board; Mr. Jahir Uddin Ahmed, Director 
of SMC & SMC EL Board; Ms. Yasmin Hemayet Ahmed and 
Mr. Ranjit Kumar Chakraborty, Directors of the SMC Board; 

Mr. Toslim Uddin Khan, MD & 
CEO of SMC; Mr. Sayef Nasir, 
MD of SMC EL, and other 
senior officials. A total of 64 
pregnant women attended the 
event and received basic ANC 
services, essential health 
information and counseling 
during pregnancy period. 
During the event, the Board of 
Directors and the MD & CEO 

discussed with the expectant mothers and emphasized the 
importance of ANC and the role of MMS for ensuring nutrition 
of both mothers and their babies. At the end of the session, 
Mr. Khan distributed FullCare and Forbon tablets free of cost 
as token gifts among the pregnant women.

About 17 leading private satellite channels covered the news of 
Govokalin Pushti campaign to create awareness among the 
pregnant women across the Country and highlighted the activities 
of SMC for social welfare. Mr. Khan emphasized the importance of 
ANC and proper maternal nutrition during pregnancy to the media. 
He also highlighted SMC's commitment to improving maternal 
and child health by ensuring access to quality ANC services, 
nutritional supplements, and counseling for expectant mothers. 

gvZ…¯^v¯’¨ Dbœq‡b GmGgwmÕi
Mf©Kvjxb cywó K¨v‡¤cBb

GmGgwm 2024 mv‡ji b‡f¤̂i  gv‡mi 17-18 Zvwi‡L ÒMf©Kvjxb cywó 

(†cÖMb v̈wÝ wbDwUªkb)Ó K v̈‡¤cBb cwiPvjbv K‡i hvi g~j j¶¨ n‡jv 

gvZ…̄ v̂̄ ’̈  I cywói Dbœqb| GB K v̈‡¤cB‡bi gva¨‡g cªmec~e© †mevi 

(GGbwm) ̧ iæZ¡ m¤c‡K© m‡PZbZv e„w× Ges Mf©eZx gv‡q‡`i mwVK cywó 

wbwðZ Kivi Ici ¸iæZ¡ †`Iqv nq| GQvovI, K v̈‡¤cB‡b Mf©eZx 

gwnjv‡`i Rb¨ GmGgwm eª̈ v‡ÛW gvwëcj gvB‡µvwbDwUª‡q›U mvwcø‡g›U 

(GgGgGm) Ôdzj‡KqviÕ Ges K v̈jwmqvg U v̈e‡jU Ôdi‡evbÕ cÖPvi Kiv 

nq| GB D‡ ῭vMwU wQj GmGgwmÕi Ab¨Zg e„nËg Rb¯̂v̄ ’̈  welqK 

K v̈‡¤cBb hv eøy-÷vi †bUIqvK© Ges KwgDwbwU †gvwejvB‡Rkb Kg©m~Pxi 

gva¨‡g nvRv‡iv Mf©eZx gwnjv‡`i Kv‡Q †cŠuQv‡bvi e„nËg Rb¯̂v̄ ’̈  

cÖPviYv̧ wji g‡a¨ GKwU|

ewikvj †Rjvi DwRicyi Dc‡Rjvq Aew̄ ’Z gyweb dv‡g©wm bvgK eøy-÷vi 

†K›̀ ª †_‡K GB K v̈‡¤úB‡bi AvbyôvwbK D‡Øvab Kiv nq| D‡Øvabx 

Abyôv‡b Dcw̄ ’Z wQ‡jb GmGgwm BGj †ev‡W©i cwiPvjK Rbve gynv¤§̀  

dinv̀  ûmvBb GdwmG; GmGgwm I GmGgwm BGj †ev‡W©i cwiPvjK 

Rbve Rwni DwÏb Avn‡g`; GmGgwm †ev‡W©i cwiPvjK wgm Bqvmwgb 

†ngv‡qZ Avn‡g` Ges Rbve iwÄZ Kzgvi PµeZ©x; GmGgwmÕi 

e¨e ’̄vcbv cwiPvjK Ges wmBI 

Rbve ZQwjg DwÏb Lvb; GmGgwm 

BGj-Gi e¨e ’̄vcbv cwiPvjK Rbve 

mv‡qd bvwmi Ges Ab v̈b¨ EaŸ©Zb 

Kg©KZ©ve„›̀ |

†gvU 64 Rb Mf©eZx bvix GB 

Abyôv‡b AskMÖnY K‡ib Ges 

Mf©Kvjxb †gŠwjK ¯̂v̄ ’̈ ‡mev, 

cÖ‡qvRbxq ¯̂v̄ ’̈ msµvšÍ Z_¨ I 

civgk© MÖnY K‡ib| Abyôvb 

PjvKvjxb, cwiPvjbv cl©̀  Ges e¨e ’̄vcbv cwiPvjK I wmBI Mf©eZx 

gv‡q‡`i mv‡_ K_v e‡jb Ges cÖmec~e© †mev (GGbwm) I GgGgGm-Gi 

f‚wgKv m¤c‡K© ̧ iæZv‡ivc K‡ib hv Mf©eZx gv I Mf©̄ ’ wkïi cywó wbwðZ 

Ki‡Z mnvqK| Awa‡ekb †k‡l, Rbve Lvb Mf©eZx bvix‡`i gv‡S 

dzj‡Kqvi Ges di‡evb U v̈e‡jU Dcnvi wn‡m‡e weZiY K‡ib|

†`ke v̈cx Mf©eZx bvix‡`i g‡a¨ m‡PZbZv e„w×i j‡¶¨ cÖvq 17wU 

kxl©̄ ’vbxq †emiKvwi m v̈‡UjvBU P v̈‡bj ÒMf©Kvjxb cywóÓ K v̈‡¤cB‡bi 

Lei m¤cÖPvi K‡i Ges mvgvwRK Kj v̈‡Y GmGgwmÕi f‚wgKv Zz‡j a‡i| 

Rbve Lvb wgwWqvi mvg‡b cÖmec~e© †mev I mwVK cywói ¸iæZ¡ m¤c‡K© 

Av‡jvPbv K‡ib| wZwb AviI e‡jb, GmGgwm gv I wkïi ̄ v̂̄ ’̈  Ges cywó 

Ae ’̄v Dbœq‡b cÖwZkÖæwZe× Ges Mf©eZx gv‡q‡`i Rb¨ gvbm¤cbœ cÖmec~e© 

†mev, cywó Dcv̀ vb mieivn I cÖ‡qvRbxq civgk© cÖ̀ v‡bi gva¨‡g Zv‡`i 

¯̂v̄ ’̈  myi¶v wbwðZ Ki‡Q|
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Employee Capacity Development Initiatives
of SMC and SMC EL

Capacity Development Initiatives

SMC Plus Strengthened Brand Presence
with Major Sports Sponsorship

SMC is always committed to encourage continuous 
professional development with the aim of ensuring a highly 
skilled and qualified workforce. The company has been 
continuously investing in enhancing its employees' skills and 
competencies through various capacity-building initiatives in 
areas such as strategic thinking, innovation, operational 

On the same day, the Board of Directors, MD & CEO of SMC, 
MD of SMC EL along with senior officials attended a Ma 
Somabesh (pregnant mothers’ gathering) at Uzirpur, Barishal, 
organized by the implementing partner Concerned Women For 
Family Development (CWFD). A total of 65 pregnant women 
attended the session where the Board of Directors and the MD & 
CEO discussed the significance of ANC services and the benefits 
of MMS in addressing nutritional deficiencies during pregnancy 
and the lactation period.

GKB w`‡b GmGgwm Ges GmGgwm BGj †ev‡W©i cwiPvjKe„›`, 

GmGgwmÕi e¨e ’̄vcbv cwiPvjK I wmBI, GmGgwm BGj-Gi 

e¨e ’̄vcbv cwiPvjK Ges EaŸ©Zb Kg©KZ©ve„›` ev Í̄evqbKvix cÖwZôvb 
Kbmvb©W DB‡gb di d¨vwgwj †W‡fjc‡g›U (wmWweøDGdwW) KZ©…K 

Av‡qvwRZ gv-mgv‡ek cwi`k©b K‡ib| †gvU 65 Rb Mf©eZx bvix G 

mgv‡e‡k AskMÖnY K‡ib| mfvq †ev‡W©i cwiPvjKe„›` Ges e¨e ’̄vcbv 

cwiPvjK I wmBI cÖmec~e© †mev MÖn‡Yi ̧ iæZ¡ I Zvrch© Ges Mf©ve ’̄v 

I ey‡Ki ỳa LvIqv‡bvi mgq cywói NvUwZ c~i‡Y GgGgGm-Gi 

cÖ‡qvRbxqZv I myweavw` wb‡q Av‡jvPbv K‡ib|

SMC Plus boosted its brand presence in December 2024 through 
two significant sports sponsorships showcasing its vibrant and 
dynamic brand image. SMC Plus was the title sponsor of the ‘SMC 

Plus EWU Winter 
Smash 2024’, the 
largest Inter-University 
Badminton Tournament 
in the country organized 
by the East West 
University Sports Club in 
collaboration with the 
Bangladesh Badminton 

Federation. The event was inaugurated on December 19, 2024 
with a performance by the Iconic Band Warfaze and concluded 
with a celebration of the enthusiasm and talent of youth on 
December 26, 2024. More than 120 teams from 36 universities 
participated in the tournament competing in six categories.

SMC Plus also became the Gold Sponsor of the ‘Bodybuilding 
Champions Bangladesh 2024’ held on December 27-28, 2024 at 
the National Sports Council Tower, Dhaka. The event featured 
strong and talented bodybuilders across the country competing in 
six categories. Both sponsorships enhanced the connection of 
SMC Plus with its target audience. 

GmGgwm me©`v GKwU D”P `¶Zvm¤cbœ I †hvM¨  Kg©xevwnbx 

wbwðZ Kivi j‡¶¨ avivevwnKfv‡e †ckvMZ `¶Zv I Dbœqb‡K 

DrmvwnZ Ki‡Z cÖwZkÖæwZe×| †KŠkjMZ wPšÍvfvebv, D™¢veb, 

Acv‡ikbvj DrKl©Zv, mykvmb, wecYb I weµq †KŠkj Ges 

Kvh©Ki e¨e¯’vcbv BZ¨vw` †¶‡Î †Kv¤cvbx wewfbœ `¶Zv Dbœqb 

GmGgwm Ges GmGgwm BGj-Gi
Kg©x‡`i `¶Zv Dbœq‡b D‡`¨vM

µxov cÖwZ‡hvwMZvq GmGgwm cøvm-Gi ¯cÝi

GmGgwm cøvm 2024 mv‡ji wW‡m¤̂i gv‡m ỳwU ¸iæZ¡c~Y© µxov 

cÖwZ‡hvwMZvq ¯cÝikx‡ci gva¨‡g Zvi eª̈ vÛ B‡gR‡K AviI cÖvYešÍ I 

MwZkxjfv‡e Zz‡j a‡i| ÔGmGgwm cøvm BWweøDBD DB›Uvi §̄vkÕ-Gi 

UvB‡Uj ¯cbmi wQj 

GmGgwm cøvm hv †`‡ki 

me‡P‡q eo 

A v š Í t w e k ¦ w e ` ¨ v j q 

e v̈Wwg›Ub Uzb©v‡g›U  

wn‡m‡e cwiwPZ| B‡f›UwU 

evsjv‡`‡ki e v̈Wwg›Ub 

†dWv‡ik‡bi mn‡hvwMZvq 

B÷ I‡q÷ BDwbfvwm©wU 

†¯cvU©m K¬ve KZ„©K 

Av‡qvRb Kiv nq| Uzb©v‡g›UwU 2024 mv‡ji wW‡m¤̂i gv‡mi 19 Zvwi‡L 

¯̂bvgab¨ e v̈Û Iqvi‡dB‡Ri cwi‡ekbvi gva¨‡g D‡Øvab Kiv nq Ges 

26 wW‡m¤̂i 2024 Zvwi‡L ZiæY‡`i D ῭g I cÖwZfvi DÏxcbvgq 

D`hvc‡bi gva¨‡g mdjfv‡e mgvß nq| cÖwZ‡hvwMZvq 36wU 

wek¦we ῭vj‡qi 120wUiI †ewk `j QqwU K v̈UvMwi‡Z AskMÖnY K‡i| 

GQvov, GmGgwm cøvm ÔewWwewìs P¨vw¤cqÝ evsjv‡`k 2024Õ 

cÖwZ‡hvwMZvi †Mvì ̄ cbmi wn‡m‡eI hy³ nq| cÖwZ‡hvwMZvwU 2024 

mv‡ji wW‡m¤̂i gv‡mi 27-28 Zvwi‡L XvKvi RvZxq µxov cwil` 

UvIqv‡i AbywôZ nq| †`‡ki wewfbœ cÖv‡šÍi kw³kvjx I cÖwZfvevb 

ewWweìviiv QqwU K¨vUvMwi‡Z cÖwZ‡hvwMZvq AskMÖnb K‡ib| GB 

ỳwU µxov ¯cbmiwkcB GmGgwm cøv‡mi jw¶¨Z Rb‡Mvôxi Kv‡Q 

MÖnY‡hvM¨Zv I RbwcÖq K‡i  Zzj‡Z mnvqZv K‡i‡Q| 
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excellence, good governance, marketing and sales 
strategies, and effective management, etc.

Recently, the Human Resource Department of both SMC and 
SMC EL have implemented several impactful training 
programs to strengthen employees' skills and competences. 
These initiatives have significantly enhanced employees' 
capacity to make strategic decisions, contributing to the 
company's ongoing success and overall growth. 

The Art of Efficient Pharmaceutical Sales
SMC conducted a two-and-a-half-day training session on 
"The Art of Efficient Pharmaceutical Sales" at Chuti Resort, 

Gazipur from September 
6-7, 2024. A total of 31
Program Officers
participated in the training.
The session aimed to 
enhance participants’ 
understanding of
pharmaceutical sales 
techniques and effective 
doctor detailing strategies. 
Renowned trainer and 
consultant Mr. Yousuf Efti, 

CEO and Lead Trainer at Future Icon facilitated the training 
session.

Strategic Thinking and Innovation
SMC EL organized a day-long training session titled "The 
Strategic Thinking & Innovation" for management-level 
employees on September 17, 2024. The aim of this training 
was to enhance the innovative thinking capabilities of 
management staff and develop effective approaches 

involved in strategic 
decision-making and 
implementation plan. A total 
of 30 participants from 
various divisions attended 
the training and gained 
valuable insights into 
business strategy and 
effective decision-making 
processes. The session 
provided a practical 
understanding of how to 
drive innovation and 
contribute meaningfully to 
the strategic growth of SMC.

Kg©m~wP MÖn‡Yi gva¨‡g Kg©x‡`i m¶gZv Ges †hvM¨Zv e„w×i Rb¨ 

wbiew”Qbœfv‡e wewb‡qvM K‡i P‡j‡Q| 

m¤cÖwZ, GmGgwm Ges GmGgwm BGj-Gi gvbem¤c` wefvM wewfbœ 

Kvh©Ki cÖwk¶Y Kg©m~wP ev Í̄evqb K‡i‡Q hv Kg©x‡`i †ckvMZ `¶Zv I 

m¶gZv e„w×‡Z mnvqZv Ki‡Q| GB D‡`¨vM w̧j Kg©x‡`i †KŠkjMZ 

wm×všÍ MÖn‡Yi m¶gZv D‡jøL‡hvM¨fv‡e e„w× K‡i‡Q hv †Kv¤cvbxi 

Pjgvb mvdj¨ Ges mvgwMÖK cÖe„w×‡Z e¨vcK Ae`vb ivL‡Q|   

dvg©vwmDwUK¨vj weµq `¶Zv welqK cÖwk¶Y 

GmGgwm 2024 mv‡ji †m‡Þ¤^i gv‡mi 6-7 Zvwi‡L MvRxcy‡ii 

QzwU wi‡mv‡U© Òdvg©vwmDwUK¨vj weµq `¶ZvÓ kxl©K AvovB w`‡bi 

GKwU cÖwk¶Y Awa‡ekb 

cwiPvjbv K‡i| †gvU 31 Rb 

†cÖvMÖvg Awdmvi cÖwk¶‡Y 

AskMÖnY K‡ib| cÖwk¶‡Yi g~j 

j¶¨ wQj AskMÖnYKvix‡`i 

Ilya weµq †KŠkj Ges 

`¶Zvi mv‡_ Wv³v‡ii civgk© 

I †cÖmwµckb m¤c‡K© 

MÖvnK‡`i AewnZ Kiv|  

cÖwk¶Y †mkbwU cwiPvjbv 

K‡ib L¨vZbvgv cÖwk¶K Ges 

civgk©K Rbve BDmyd BdwZ whwb wdDPvi AvBKb-Gi wmBI 

Ges wjW †UªBbvi| 

†KŠkjMZ wPšÍvfvebv I D™¢veb  welqK cÖwk¶Y 

GmGgwm BGj 2024 mv‡ji †m‡Þ¤̂i gv‡mi 17 Zvwi‡L e¨e ’̄vcbv 

ch©v‡qi Kg©x‡`i Rb¨ Ò‡KŠkjMZ wPšÍvfvebv Ges D™¢vebÓ kxl©K 

GKwU w`be¨vcx cÖwk¶Y Awa‡ek‡bi Av‡qvRb K‡i|  GB cÖwk¶‡Yi 

D‡Ïk¨ wQj e¨e ’̄vcbv Kg©x‡`i D™¢vebx wPšÍvi `¶Zv e„w× Kiv Ges 

†KŠkjMZ wm×všÍ MÖnY I cwiKíbv cÖbqY Ges ev Í̄evqb m¤cwK©Z 

c`‡¶cmg~‡ni weKvk mvab 

Kiv|  wewfbœ wefvM †_‡K †gvU 

30 Rb AskMÖnYKvix cÖwk¶‡Y 

Dcw ’̄Z wQ‡jb Ges e¨emvwqK 

†KŠkj I Kvh©Ki wm×všÍ MÖnY 

cÖwµqv m¤c‡K© g~j¨evb aviYv 

AR©b K‡ib| Awa‡ekbwU‡Z 

Kxfv‡e D™¢veb‡K GwM‡q wb‡Z 

nq Ges GmGgwmÕi †KŠkjMZ 

cÖe„w×‡Z A_©c~Y© Ae`vb ivL‡Z 

nq †m m¤c‡K© GKwU ev Í̄weK 

aviYv cÖ̀ vb Kiv nq| 
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First Aid Training                                
A First Aid Training session was held on September 18, 2024 at 
the Head Office for graded and management staff to enhance 
their ability to respond effectively in medical emergencies. The 

training covered essential 
first aid concepts by 
equipping participants with 
the knowledge and skills to 
handle emergencies such as 
choking, burns and their 
management, bleeding 
control, and monitoring blood 
pressure and blood sugar 
levels. Dr. Jinnatun Nesa, 
General Practitioner and 
Sonologist at SMC Clinic 
facilitated the session by 

ensuring a comprehensive and practical learning experience 
for all attendees.

Storytelling and Technical Writing Workshop                       
Population Services International (PSI) conducted a four-day 
“Storytelling and Technical Writing Workshop” at the SMC Head 
Office from September 26-30, 2024. The workshop designed to 
enhance the communication skills of management staff and 
focused on strengthening public health messaging, improving 

technical writing and 
developing stories for 
highlighting the program 
impact. Participants gained 
insights into crafting 
compelling messages while 
avoiding harmful stereotypes 
and misrepresentations. The 
workshop also covered 
plagiarism detection, citation 
styles, and effective editing 
techniques for clear and 

precise writing. The technical writing segment provided guidance 
on different types of technical publications, authorship 
responsibilities, research utilization plans, and effective 
dissemination strategies. The workshop focused on clear, 
credible scientific writing, emphasizing well-structured content, 
proper citations, and effective use of figures and tables. A total of 
28 participants attended the workshop. Ms. Nadia Afrin, Director, 
External Communications, PSI and Ms. Kristen Little, Senior 
Technical Advisor, Strategic Research, PSI facilitated the training 
session. 

cÖv_wgK wPwKrmv welqK cÖwk¶Y 
2024 mv‡ji †m‡Þ¤̂i gv‡mi 18 Zvwi‡L GmGgwmÕi cÖavb Kvh©vj‡q 

†MÖ‡WW Ges e¨e ’̄vcbv Kg©x‡`i wb‡q GKwU ÔcÖv_wgK wPwKrmv Õ  welqK 

cÖwk¶Y Awa‡ekb AbywôZ nq hv‡Z Kg©xMY Riæwi cwiw ’̄wZ‡Z 

Kvh©Kifv‡e cÖv_wgK wPwKrmv 

†mev cÖ̀ vb Kivi `¶Zv AR©b 

Ki‡Z cv‡i| GB cÖwk¶‡Y 

Riæwi cwiw ’̄wZ †hgb `g eÜ 

n‡q hvIqv, cy‡o hvIqv Ges Zvi 

mwVK e¨e ’̄vcbv, i³¶iY 

wbqš¿Y, i³Pvc Ges i‡³ 

kK©ivi gvÎv ch©‡e¶Y mn 

†gŠwjK cÖv_wgK wPwKrmv †mev 

welq¸wj m¤c‡K© we Í̄vwiZfv‡e 

†kLv‡bv nq| GmGgwm wK¬wb‡Ki 

†Rbv‡ij cÖ̈ vKwUkbvi Ges 

†mv‡bvjwR÷ Wvt wRbœvZzb †bmv 

†mkbwU cwiPvjbv K‡ib Ges mKj AskMÖnYKvix‡`i Rb¨ GKwU 

we Í̄…Z Ges e¨envwiK wk¶vi AwfÁZv wbwðZ K‡ib| 

†ckvMZ †jLv‡jwLi `¶Zv e„w×i Kg©kvjv 
ccy‡jkb mvwf©‡mm B›Uvib¨vkbvj (wcGmAvB) 2024 mv‡ji †m‡Þ¤̂i 

gv‡mi 26-30 ZvwiL ch©šÍ GmGgwmÕi cÖavb Kvh©vj‡q Pvi w`‡bi 

Ò‡÷vwi‡Uwjs Ges †UKwbK¨vj ivBwUsÓ-Gi Dci GKwU Kg©kvjvi 

Av‡qvRb K‡i| GB Kg©kvjvwU e¨e ’̄vcbv ch©v‡qi Kg©x‡`i †hvMv‡hvM 

`¶Zv DbœZ Kivi Rb¨ wWRvBb 

Kiv n‡qwQj Ges Rb¯̂v ’̈̄  evZ©v 

†cÖiY, †ckvMZ †jLvi Dbœqb 

Ges †cÖvMÖv‡gi Kvh©Ki cÖfve 

Zz‡j aivi Rb¨ D™¢vebx Mí 

ˆZwii Dci ¸iæZ¡ †`Iqv nq| 

Kg©kvjvq AskMÖnYKvixiv 

Dc‡hvMx I djcÖmy evZ©v ˆZwii 

†KŠkj m¤c‡K© g~j¨evb aviYv 

AR©b K‡ib| †hLv‡b ¶wZKi 

Z_¨ Ges fzj Dc ’̄vcbv 

Gov‡bvi †KŠkj †kLv‡bv 

n‡qwQj| GQvovI, Awa‡ek‡b 

KwcivBU  kbv³KiY, D×„wZi aiY Ges ¯có I wbf©zj †jLvi Rb¨ 

Kvh©Ki m¤cv`bv †KŠkj wb‡q Av‡jvPbv Kiv nq| †UKwbK¨vj ivBwUs 

As‡k wewfbœ ai‡bi cÖKvkbv, †jL‡Ki `vwqZ¡, M‡elYvi mwVK e¨envi 

I cwiKíbv Ges Kvh©Ki cÖKvkbv †KŠkj wb‡q w`Kwb‡ ©̀kbv cÖ̀ vb Kiv 

nq| Kg©kvjvwU mȳ có I wbf©i‡hvM¨ ˆeÁvwbK †jLvi Dci ¸iæZ¡ †`q 

†hLv‡b h_vh_ KvVv‡gv, mwVK D×„wZ Ges Z_¨wPÎ e¨env‡ii Kvh©Ki 

†KŠkj †kLv‡bv nq| †gvU 28 Rb Kg©kvjvq AskMÖnY K‡ib| 

wcGmAvB-Gi ewnivMZ †hvMv‡hvM cwiPvjK wgm bvw`qv Avdwib Ges 

wcGmAvB-Gi †KŠkjMZ M‡elYvi wmwbqi †UKwbK¨vj Dc‡`óv wgm 

wµ‡÷b wjUj cÖwk¶Y Awa‡ekbwU cwiPvjbv K‡ib| 
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Interviewing Skill Training                                           
SMC EL organized an “Interviewing Skill Training” session 
for 30 management staff from various divisions at the Head 

Office on October 3, 2024. 
The training aimed to enhance 
the ability of participants to 
identify and select the best-fit 
candidates for different roles. 
It focused on effective 
interview techniques including 
competency-based and STAR 
(Situation, Task, Action, 
Result) methods to ensure a 

structured and objective hiring process.

Training on “Traffic Regulations and Vehicle Safety”                      
SMC organized a one-day training on “Traffic Regulations and 
Vehicle Safety” for drivers on December 2, 2024. The session 
focused on key areas such as Traffic Regulations, Vehicle 
Maintenance, Road Safety, and Professional Communication 

for better performance. The 
training also highlighted the 
importance of Promoting 
Defensive Driving,
Understanding Traffic Laws, 
Services Provided by the 
Bangladesh Road Transport 
Authority (BRTA), Improving 
Vehicle Operation, Developing 
Responsible Driving Habits and 
Economical Driving. The 

training session was conducted by Md. Faruque Ahmed, 
Deputy Director (Engineering), BRTA.

Training on Emotional Intelligence for Management Employees
SMC organized a one-day training session titled “Level UP 
Your Emotional Intelligence” on October 24, 2024 for its 
Management employees. Emotional intelligence plays a vital 
role in strengthening relationships, achieving workplace 
success and reaching both career and personal goals. The 

training aimed to equip 
participants with essential 
skills to manage their emotions 
effectively in challenging 
situations. Renowned 
Professor of Business School, 
Mr. S.M. Arifuzzaman, a 
Certified Emotional
Intelligence Life Coach, 

conducted the training session. The participants gained 
valuable insights on enhancing effective decision-making, 

mv¶vrKvi welqK `¶Zv Dbœqb cÖwk¶Y 
GmGgwm BGj 2024 mv‡ji A‡±vei gv‡mi 3 Zvwi‡L cÖavb Kvh©vj‡q 

wewfbœ wefv‡Mi 30 Rb e¨e ’̄vcbv 

Kg©x‡`i wb‡q GKwU Òmv¶vrKvi 

`¶ZvÓ kxl©K cÖwk¶Y Awa‡ek‡bi 

Av‡qvRb K‡i| GB cÖwk¶‡Yi j¶¨ 

wQj †hvM¨ I Dchy³ cÖv_©x 

mbv³KiY I wbe©vPb Kiv wel‡q 

AskMÖnYKvix‡`i `¶Zv e„w× Kiv| 

Awa‡ek‡b  Kvh©Ki mv¶vrKvi 

†KŠkj m¤c‡K© AewnZ Kiv nq hvi 

g‡a¨ wQj `¶Zv-wfwËK Ges 

STAR (cwiw ’̄wZ, Kvh©, Kg©, 

djvdj) c×wZ AšÍf©z³ wQj hv KvVv‡gvMZ Ges wbi‡c¶ wb‡qvM 

cÖwµqv wbwðZ Ki‡Z mnvqZv K‡i| 

ÒUªvwdK wewawb‡la I hvbevnb wbivcËvÓ welqK cÖwk¶Y 

GmGgwm 2024 mv‡ji wW‡m¤̂i gv‡mi 2 Zvwi‡L PvjK‡`i Rb¨ 

ÒUªvwdK wewawb‡la I hvbevnb wbivcËvÓ welqK GKw`‡bi cÖwk¶Y 

Awa‡ek‡bi Av‡qvRb K‡i| cÖwk¶‡Y UªvwdK wewawb‡la, hvbevnb 

i¶Yv‡e¶Y, moK wbivcËv Ges †ckvMZ †hvMv‡hvM `¶Zv wb‡q 

Av‡jvPbv Kiv nq, hv PvjK‡`i 

Kg©̀ ¶Zv DbœZ Ki‡Z mnvqZv 

Ki‡e| GQvovI, cÖwk¶‡Y 

cÖwZi¶vg~jK WªvBwfs c×wZi 

cÖPvi, UªvwdK AvBb m¤c‡K© 

m‡PZbZv e„w×, evsjv‡`k moK 

cwienb KZ©…c¶ (weAviwUG) cÖ̀ Ë 

†mev m¤cwK©Z Ávb, hvbevnb 

cwiPvjbvi ̀ ¶Zv Dbœqb, ̀ vwqZ¡kxj 

I mwVK WªvBwfs Af¨vm M‡o †Zvjv 

Ges mvkªqx WªvBwfs †KŠkj 

†kLv‡bvi Dc‡i ̧ iæZ¡v‡ivc Kiv nq| cÖwk¶YwU cwiPvjbv K‡ib Rbve 

†gvt dviæK Avn‡g`, Dc-cwiPvjK (cÖ‡KŠkj), weAviwUG|

e¨e¯’vcbv Kg©x‡`i Rb¨ B‡gvkbvj B‡›Uwj‡RÝ welqK cÖwk¶Y
GmGgwm 2024 mv‡ji 24 A‡±vei gv‡mi 24 Zvwi‡L e¨e¯’vcbv 

Kg©x‡`i Rb¨ Ò‡j‡fj Avc B‡qvi B‡gvkbvj B‡›Uwj‡RÝÓ 

wk‡ivbv‡g GKw`‡bi cÖwk¶Y Kg©kvjvi Av‡qvRb K‡i| 

B‡gvkbvj B‡›Uwj‡RÝ ev gvbwmK eyw×gËvi weKvk e¨w³MZ I 

†ckvMZ Rxe‡b mdjZv AR©b, cvi®úwiK m¤cK© `„p Kiv Ges 

Kg©‡¶‡Î mwVK wm×všÍ †bIqvi 

†¶‡Î ¸iæZ¡c~Y© f‚wgKv cvjb 

K‡i| cÖwk¶‡Yi D‡Ïk¨ wQj 

AskMÖnYKvix‡`i P¨v‡jwÄs 

cwiw¯’wZ‡Z Zv‡`i Av‡eM‡K 

`¶fv‡e wbqš¿Y Kivi wel‡q 

cÖ‡qvRbxq civgk© cÖ`vb Kiv| 

cÖwk¶Y †mkbwU cwiPvjbv K‡ib 

weR‡bm ¯‹z‡ji L¨vZbvgv Aa¨vcK I mvwU©dv‡qW B‡gvkbvj 

B‡›Uwj‡RÝ jvBd †KvP Rbve Gm.Gg. Avwidz¾vgvb| 
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responding positively to criticism and feedback, improving conflict 
resolution and communication skills, and boosting overall 
productivity.

Team Management Training for Better Leadership
SMC Enterprise Ltd conducted a Team Management Training 
session on December 6-7, 2024 at the Head Office in Dhaka. A 
total of 33 Area Sales Managers from the Pharma division 

participated in the session. The 
training was designed to 
enhance leadership and team 
management skills of Area 
Managers for achieving better 
results. Throughout the sessions, 
participants gained valuable 
insights on leadership and 
supervisory skills, conflict 
resolution, effective
communication, problem-solving, 

and effective decision-making. This comprehensive training 
equipped the Area Managers with the necessary tools to lead 
their teams more effectively and achieve more success in the 
future.

Professional Training on Advanced Pharma Selling Skills
The Advanced Pharma Selling Skills Training was held in two 
sessions on October 18-19 and November 22-23, 2024. A 
total of 60 Medical Information Officers (MIO) / Sr. MIOs 
participated in the training sessions. This program was 
designed to enhance the skills and knowledge of 

high-performing individuals 
and potential MIOs aiming to 
boost the sales growth of the 
pharma business. During the 
sessions, participants learned 
to identify Unique Selling 
Propositions (USPs), 
understand emotional 
intelligence, and build strong 
relationships with key 
stakeholders. The training also 
covered negotiation strategies 

skills, goal-setting, and analyzing sales data to make 
informed decisions.  This training helped attendees aligning 
their sales strategies with the company goal to improve their 
overall performances.

AskMÖnYKvixMY mwVK wm×všÍ MÖnY, mgv‡jvPbv I gZvgZ‡K 

BwZevPKfv‡e MÖnY Kivi †KŠkj, Ø›Ø wbimb I †hvMv‡hvM ̀ ¶Zvi Dbœqb 

Ges mvgwMÖK Drcv̀ bkxjZv e„w×i wel‡q g~j¨evb aviYv jvf K‡ib|

†bZ…Z¡ weKv‡k `j e¨e ’̄vcbv welqK cÖwk¶Y
GmGgwm BGj 2024 mv‡ji wW‡m¤̂i gv‡mi 6-7 Zvwi‡L XvKvi cÖavb 

Kvh©vj‡q GKwU `j e¨e ’̄vcbv welqK cÖwk¶Y †mk‡bi Av‡qvRb K‡i| 

cÖwk¶‡Y dvg©v wefv‡Mi 33 Rb 

Gwiqv †mjm g v̈‡bRvi AskMÖnY 

K‡ib| GB cÖwk¶‡Yi g~j D‡Ïk¨ 

wQj Gwiqv g v̈‡bRvi‡`i †bZ…Z¡ I 

`j e¨e ’̄vcbvi `¶Zv Dbœqb| hv‡Z 

AvMvgx‡Z Zviv AviI fv‡jv djvdj 

AR©b Ki‡Z cv‡ib| cÖwk¶Y 

PjvKvjxb, AskMÖnYKvixMY †bZ…Z¡ 

I ZË¡veavb `¶Zv, Ø›Ø wbim‡bi 

†KŠkj, Kvh©Ki †hvMv‡hvM `¶Zv, 

mgm v̈i mwVK mgvavb I Kvh©Ki 

wm×všÍ MÖn‡Yi †KŠkj wel‡q g~j¨evb Ávb I `¶Zv AR©b K‡ib| GB 

we Í̄…Z cÖwk¶Y Kg©m~wP Gwiqv g v̈‡bRvi‡`i Zv‡`i `j AviI `¶Zvi 

mv‡_ cwiPvjbv Ki‡Z Ges fwel¨‡Z AviI mdjZv AR©b Ki‡Z 

mnvqZv Ki‡e|

dvg©v weµq `¶Zv e„w×i Dci †ckv̀ vi cÖwk¶Y
Òdvg©v weµq `¶Zv e„w×Ó welqK cÖwk¶Y ỳwU c„_K †mk‡b 2024 

mv‡ji  A‡±vei gv‡mi 18-19 Ges b‡f¤̂i gv‡mi 22-23 Zvwi‡L 

AbywôZ nq| cÖwk¶‡Y †gvU 60 Rb †gwW‡Kj Bbdi‡gkb Awdmvi 

(GgAvBI) I wmwbqi GgAvBI AskMÖnY K‡ib| GB cÖwk¶Y 

Kg©m~wPi D‡Ïk¨ wQj D”P `¶Zvm¤cbœ I m¤¢vebvgq GgAvBI-‡`i 

Ávb I `¶Zv e„w× Kiv hv‡Z Zviv 

dvg©v e¨emvi weµq e„w×‡Z 

Kvh©Ki f‚wgKv ivL‡Z cv‡ib| 

cÖwk¶‡Y AskMÖnYKvixMY  

BDwbK †mwjs cÖ‡cvwRkb 

(BDGmwc) mbv³KiY, 

B‡gvkbvj B‡›Uwj‡RÝ ev 

eyw×gËvi weKvk, g~j Askx`vi‡`i 

m‡½ „̀p m¤cK© M‡o †Zvjv wel‡q 

Ávb AR©b K‡ib| Awa‡ek‡b 

Kvh©Ki Av‡jvPbvi †KŠkj, j¶¨ 

wba©viY Ges weµq Z_¨ we‡kølY 

K‡i mywPwšÍZ wm×všÍ MÖnY BZ¨vw` welq¸wj wb‡qI Av‡jvPbv Kiv 

nq| GB cÖwk¶Y AskMÖnYKvix‡`i weµq †KŠkj¸‡jv‡K 

†Kv¤cvwbi j¶¨ I D‡Ï‡k¨i mv‡_ mvgÄm¨c~Y© Ki‡Z mnvqZv 

K‡i‡Q hv‡Z Zv‡`i mvgwMÖK Dbœqb mvab nq| 
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