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NEWSLETTER SMC

Issue: 54 (July - September, 2025) Live better

INSIDE THIS ISSUE

* SMC Welcomes Mr. Farugue Ahmed, New Chairman of SMC Board .
= SMC at the 23" International Nutrition Congress
= Pharma Division Held Annual Sales Conference 2025
= SMC Participated in the 33" International Scientific Conference of 0GSB ~ [§
= 0BGYNSs Shared Insights to Boost LARC Services under Pink Star Program —
= SMC Recognized at SDG Brand Champion Awards 2025 B
= SMC Joined Bangladesh Quality Improvement Convention 2025
= SMC-VisionSpring Partnership for Better Vision
= SMC ORSaline Observed World ORS Day 2025
= SMC Plus Recognized as “Superbrand” for FY 2025-26
= SMC Plus Energized the Youth through Dynamic Engagements
= Observed World Population Day 2025 with Nationwide Awareness

Initiatives
= Celebration of World Contraception Day 2025
= SMC Achieved Significant Progress in Hygiene Category

= SMC Condoms Honored with Superbrands Bangladesh Status 2025-26 SMC Welcomes M I Faruque Ah med’
= Sensation Strengthened Brand Presence at Aesthetica Bangladesh 2025 New C hairman of SMC Board

= Engagement of Prominent Digital Influencer as Brand Ambassador for

Sensation The Board of Directors of Social Marketing Company (SMC) and SMC Enterprise
= Strengthened Collaboration between SMC and NTP to Combat TB Ltd. (SMC EL) has elected Mr. Farugue Ahmed as the new Chairman. The
= SMC Launched Nationwide Deworming Campaign election was held at the 244th Board Meeting on 03 September 2025, and his
= SMC Marked the World Pharmacists Day 2025 two-year term started on 07 September 2025. He succeeded Mr. Waliul Islam.

= SMC and DGFP Strengthen Collaboration to Advance Family Planning

Mr. Ahmed is a development professional with long experience in both national
and international organizations. He completed his Master’s in Economics from
the University of Dhaka and Master’s in Health Sciences from Johns Hopkins
University, USA. Throughout his career, Mr. Ahmed has served in numerous key
leadership positions including Executive Director of BRAC International and
Senior Operations Officer of World Bank, Bangladesh. Currently he is the
Chairperson of RDRS Bangladesh, and Member of the Board of Trustees of
Transparency International Bangladesh (TIB). He is also the Chairman of the
Executive Committee of Phulki and a Member of the Bangladesh Health Watch (BHW) Working Group. Mr. Ahmed has worked with
global organizations as well. He served as a Board Member of the Vaccine Aliance (GAVI) in Geneva and contributed to different
committees of the World Health Organization (WHO) and the World Bank. He has been serving as a Director of the Board of Directors of
SMC since March 2018 and also with SMC EL from July 2022.

Initiatives
= Training on “Digital Marketing”
= Training on “Leadership & Change Management” for Area Executives

= Long Service Award Ceremony Held at Bhaluka Factory
= Training on “Income Tax and VAT” Conducted for Management Employees
= Training on “Advanced Selling Skills” for Sales Officers

SMC warmly congratulates Mr. Faruque Ahmed on his new role and looks forward to his leadership and guidance in helping SMC
continue its mission to improve the health and well-being of women, children and families across Bangladesh.

SMC at the 23" International Nutrition Congress

SMC highlighted the progress of Bangladesh in market-based nutrition interventions at the 239 International Congress of Nutrition
(IUNS-ICN), held from 24-29 August 2025 at the Palais des Congres de Paris, France. The event brought together nearly 3,000 global
experts under the theme “Sustainable Food for Global Health.”

Mr. Toslim Uddin Khan, Managing Director & CEO, and Mr. Md. Moshiur Rahman, General Manager, Program Implementation,
represented SMC and participated in a wide range of scientific and policy sessions focused on maternal, child, and community nutrition.
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The delegation attended discussions on emerging topics such as
sustainable food systems, climate change, artificial intelligence in
nutrition research, non-communicable diseases, and life-cycle
based public health approaches.

A major highlight of SMC’s participation was the panel discussion on “From Policy to Scale-Up: Learnings from Countries at
Various Stages of the Transition” held on 28 August 2025. During this session, the MD & CEO presented SMC’s market-based
Multiple Micronutrient Supplements (MMS) model, demonstrating how affordability, accessibility, and integration with
community antenatal care have enabled large-scale nutrition impact in Bangladesh. The presentation received strong
appreciation from around 70 distinguished participants for showcasing a sustainable private-sector approach to delivering MMS
nationwide.

On the sidelines of the congress, SMC held several bilateral meetings with the Children’s Investment Fund Foundation (CIFF),
Innocent Foundation, and Sight and Life (SAL). Discussions focused on strengthening MMS scale-up efforts and exploring
collaboration on Small-Quantity Lipid-Based Nutrient Supplements (SQ-LNS) initiatives through private-sector models. SMC
also met with Sight and Life (SAL) to discuss joint initiatives on combating malnutrition through evidence-based interventions
and potential collaborative proposal submissions. The congress provided a valuable platform for SMC to share its innovations,
strengthen global partnerships, and gather new insights to improve maternal and child nutrition efforts in Bangladesh

Pharma Division Held Annual Sales Conference 2025

The Annual Sales Conference 2025 of Pharma Division of SMC EL was
held on September 18, 2025, with the inspiring theme “Transform to
Grow.” The event was inaugurated by Mr. Toslim Uddin Khan, Managing
Director and CEO of SMC, and Mr. Sayef Nasir, Managing Director of SMC
EL. The Chairperson of SMC and SMC EL, Mr. Faruque Ahmed,
Distinguished Directors of the Board of Directors of SMC & SMC EL;
Company Members and the Senior Management of both Companies
attended the conference.

During the session, Mr. Sheikh Zahidur Rahman, Additional General
Manager — Sales and Marketing, Pharmaceuticals, highlighted the
importance of transitioning from the OTC market to the prescription
market and shared strategic approaches to ensure the success of this
transformation.

Mr. Sayef Nasir encouraged all team members to stay motivated and resilient
in achieving sales targets, even under challenging market conditions.
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He emphasized the importance of discipline,
teamwork, and adherence to company policies
while moving forward with confidence and
commitment.

\; f A Vg Lot

-

Mr. Toslim Uddin Khan advised both SMC
Program and Pharma Division teams to work
collaboratively  toward  achieving  the
Company’s long-term vision. He inspired
employees to ensure wider availability of
quality medicines at affordable prices and
urged sales representatives to prioritize safety
while riding motorcycles.

Mr. Faruque Ahmed, Chairperson of SMC and
SMC EL, praised the dedication and
achievements of the Pharma Division and

_ commended the team’s contribution to the
CENTURY BV NG mission of SMC in improving public health. He

encouraged employees to  embrace
TOGETHER WE DELIVER innovation and continuous learning to remain

competitive in the evolving pharmaceutical
market. “Transformation is not just about
growth in numbers,” he said, “it is about growing in capability, commitment, and customer trust. Together, we must build a
stronger, smarter, and more sustainable future for SMC.”

The business targets and plans for FY 2025-2026 were presented by Mr. Mohammad Musharraf Hossain, Senior Marketing

Manager, and Mr. Harun-OR-Rashid, National Sales Manager of Pharma Division. The event concluded with a lively cultural
performance that celebrated teamwork and success.

SMC Participated in the 33" International Scientific Conference of OGSB

SMC joined the 33 International Scientific Conference of the Obstetrical and
Gynecological Society of Bangladesh (OGSB) held on August 1-2, 2025, at the Hotel
Pan Pacific Sonargaon, Dhaka. The two-day conference brought together over 1,700
obstetricians and gynecologists from home and abroad, creating a platform to
exchange knowledge and best practices in reproductive health.

The event was inaugurated by Dr. Md. Sayedur Rahman, Honorable Special Assistant
to the Chief Adviser for the Ministry of Health and Family Welfare. The conference was
graced by the presence of distinguished dignitaries including Dr. Md. Sarwar Bari,
Secretary, Medical Education and Family Welfare Division; Prof. Dr. Farhana Dewan,
past President of OGSB; Prof. Dr. Salma Rouf, Secretary General of OGSB; past
presidents of OGSB; and delegates from FIGO, AOFOG, and SAFOG.

Representing SMC,
J Mr. Md. Moshiur

Rahman,  General
Manager, Program Implementation, joined a panel discussion
on contraception. He highlighted the initiatives of SMC in
expanding access to a wide range of contraceptives through
private sector channels to all segments of population across
Bangladesh. In another technical session, Dr. Salah Uddin
Ahmed, Additional General Manager, Star Networks,
emphasized the importance of Multiple Micronutrient
Supplements (MMS) in improving women’s reproductive
health and reducing the incidence of low birth weight.

SMC set up an informative stall at the conference venue which served as a platform for OBGYNSs to learn about the Pink Star
Program, SMC-branded MMS ‘FullCare’, reproductive health initiatives and the contraceptive portfolio. SMC also arranged
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hands-on skill-based training sessions for the 42 OBGYNs in the conference on Interval IUD, Postpartum IUD, and Implant
insertion. The conference helped SMC build stronger connections with healthcare professionals and show its commitment to
improving reproductive health in Bangladesh.

OBGYNs Shared Insights to Boost LARC and

MMS Services under Pink Star Program

SMC organized an Experience-Sharing and Performance Review meeting with Obstetricians and Gynecologists (OBGYNS) in
Chattogram region on July 9, 2025, as part of its ongoing efforts to expand access to Multiple Micronutrient Supplements (MMS) and
Long-Acting Reversible Contraceptives (LARCs) through private sector. The event brought together over 70 OBGYNs involved in the
Pink Star program to review their LARC performance, highlight best practices, and discuss the critical role of MMS in improving
maternal health outcomes.
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The expert panel emphasized the importance of scaling-up LARC
services for eligible couples and promoting MMS usage among
pregnant women through private healthcare professionals.
Participants expressed appreciation for the initiatives of SMC to
enhance maternal nutrition and reproductive health services and
showed their commitment to strengthen these efforts within their
practices.

Mr. Toslim Uddin Khan, Managing Director & CEO, SMC; Mr. Abu
Saleh Md. Forkan Uddin, Divisional Director (Family Planning),
Chattogram Division; Prof. Dr. Farhana Dewan, Immediate Past
President, OGSB; Prof. Dr. Kamrun Nessa (Runa), President, OGSB
Chattogram Branch; and Prof. Dr. Chowdhury Sharmila Barua, Secretary General, OGSB Chattogram Branch attended the event. Al
of them shared valuable insights and expressed their support for expanding LARC and MMS interventions through collaborative
approaches in the private sector.

Following the event, Mr. Khan and senior officials visited the MoniBiscuit Shastho Seba Mela at Lichubagan, Kaptai, Rangamati where
they observed program activities aimed at boosting product promotion and improving community health services. Mr. Khan interacted
with visitors and paramedics, emphasizing the benefits of FullCare (MMS) and Forbon (Calcium Suppliments) tablet during pregnancy
as well as MoniBiscuit to prevent anemia among children under five.

On July 10, 2025, Mr. Khan also attended a Married Women of Reproductive Age (MWRA) meeting with ANC services at Dharmapudi
Chakma'’s residence in Vedbedi, Rangamati Sadar Upazila, organized by the implementing partner Shimantik. He observed antenatal
care services provided by the paramedics and suggested ways to improve the quality of care. He also interacted with pregnant
mothers, encouraging safe delivery practices, maternal nutrition, and the regular intake of SMC-branded FullCare and Forbon to ensure
better maternal and child health outcomes.
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SMC Recognized at SDG Brand Champion Award 2025

SMC has been awarded the "Champion of Purpose-Driven
Transformation Award" at the SDG (Sustainable Development
Goals) Brand Champion Award 2025 which took place on July
12, 2025, at the Radisson Blu Water Garden Hotel in Dhaka.
This award recognized SMC'’s significant contributions to
inspiring positive change, shaping mindsets, and enhancing the
quality of life for millions through its diverse range of products
and services. The Bangladesh Brand Forum and the
Sustainable Brand Initiative organized this prestigious event to
recognize and honor organizations and brand that have
contributed outstandingly to achieving the United Nations
Sustainable Development Goals (SDGs) in Bangladesh.
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In a profit-driven world, SMC stands out as a beacon of purpose-driven transformation, measuring success by the number of
lives improved. For over five decades, SMC has played a pioneering role in promoting family planning, public health, and
women’s empowerment, reaching millions across the country. This acknowledgment highlights the dedicated efforts of SMC
toward creating sustainable social impact through compassion, innovation, and inclusive growth in line with its mission to
improve the quality healthy life across Bangladesh.

SMC Joined Bangladesh Quality Improvement Convention 2025

A~ SMC participated as a strategic partner in the Bangladesh Quality Improvement Convention
PaNELORCHSRIGRES - 2025 (BQIC2025%), held on August 9, 2025, at the Hotel InterContinental, Dhaka. The event
Family Ceftered 811 | was organized by the Directorate General of Health Services (DGHS) and the Institute for
Respectful Physical Envi , Healthcare Improvement (IHI). This national event brought together more than 200 healthcare
of Healthcare Space professionals, policymakers, development partners, and innovators under the theme
b e “Transforming Health Care Together.”

SMC’s partnership was prominently featured across event materials and discussions,
highlighting the continued commitment of the organization to advancing healthcare quality in
Bangladesh. Managing Director & CEO of SMC, Mr. Toslim Uddin Khan, joined as a panel
speaker in the session titled “Family
Centered and Respectful Physical
Environment of Healthcare Space.”
During his speech, Mr. Khan emphasized that delivering quality
services across every level has always been focus of SMC. He also
shared that SMC'’s long partnership with the government shows their
commitment to making healthcare more accessible for everyone.

The convention served as a key platform for stakeholders for sharing
Quality Improvement (Q)) initiatives, exploring opportunities for scaling
innovations, and strengthening collaboration across healthcare
sectors. Sessions focused on patient safety, national quality
standards, facility-level innovations, health financing, and the role of
Artificial Intelligence (Al) and digital health in Q.
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SMC-VisionSpring Partnership for Better Vision

SMC is working with VisionSpring to implement a ;
two-year pilot project aimed at expanding access WS
to essential vision care for communities through

the Blue Star network. The signing ceremony took . AGREEMENT SIGNING EHEMON

place at the SMC Head Office in Banani, Dhaka, 1 : i
on July 3, 2025. Mr. Toslim Uddin Khan,
Managing Director & CEO of SMC; Mr. Sayef
Nasir, MD of SMC EL; Ms. Misha Mahjabeen,
Country Director; Mr. Susanta Sarkar Subho,
M&E Lead; Ms. Ashna Afroze Ahmed, Resource
Mobilization Lead from VisionSpring, along with
senior officials attended the event.

VislonSpring

As part of this initiative, SMC engaged 900 Blue
Star Providers (BSPs) in selected areas to offer
basic vision screenings and distribute reading glasses at affordable prices. VisionSpring will provide both technical and
financial support to ensure the effective implementation of the program.

This collaboration reflects the ongoing commitment of SMC for improving health and quality of life for low-income and
rural communities.

SMC ORSaline Observed World ORS Day 2025

SMC ORSaline celebrated World ORS Day on June 29, 2025, marking over four decades of

@ é%m saving lives and promoting hydration awareness in Bangladesh. Since its introduction,
F = "~ ORSaline has played a vital role in reducing child deaths from diarrhea and remains a symbol
kb of national health progress.
anask
Sssmnmsemessmasn, | SMC organized two round-table discussions with Prothom Alo and Kalbela, bringing

together prominent public health experts and leaders to mark this milestone. Distinguished
participants included Mr. Toslim Uddin Khan, Managing Director & CEO of SMC; Mr. Tahmid
Ahmed, Executive Director of icddr’b; Mr. Abu Jamil Faisal, Public Health Specialist; and Ms.
Afsana Habib Shiully, Head of Nutrition & Health, Helen Keller International, along with
representatives from WHO, UNICEF, and BRAC. Discussions highlighted the evolving role of
SMC ORSaline in preventing dehydration caused by heat and physical activity, making it
increasingly relevant in modern lifestyles and climate change.

SMC also launched an extensive media campaign to boost public engagement across the
Country. The campaign featured a full front-page advertisement in Prothom Alo that
celebrated the 40-year journey of ORSaline as a symbol of national pride. The campaign
reached millions to digital platforms through Facebook posts and banner ads on leading
news portals including
Kaler Kantho, Shomokal, bdnews24.com, Kalbela, and Amader
Shomoy. The message was further amplified through SMC’s
website and internal desktop communication to strengthen
organizational pride.

Celebrations extended nationwide as the sales teams of SMC
participated enthusiastically. Team members wore branded
T-shirts, decorated microbuses, and distributed souvenir
hampers to distributors, retailers, government officials, and
police personnel. Their efforts created a festive atmosphere
across the country, honoring the enduring contribution of SMC
ORSaline to the health and well-being of women, children, and
families in Bangladesh.
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SMC Plus Recognized as “Superbrand” for FY 2025-26

SMC EL is proud to announce that its
flagship electrolyte drink, SMC Plus,
has received the prestigious title of
“Superbrand” for the fiscal vyear
2025-26 recognizing it as a top brand
in the hydration category. The award
was presented by Mr. Shariful Islam,
Managing Director of Superbrands
Bangladesh, during a gala event held
at Le Meéridien, Dhaka on September

20, 2025.

Established in 1994, the Superbrands initiative celebrates leading global brands
for their excellence, trustworthiness and contributions to consumers’ lives. Over
the years, more than 45,000 brands across 90 countries have received this
recognition. The fifth edition in Bangladesh honored 49 outstanding brands for
their exceptional quality and innovation.

Launched in 2021 as the first ready-to-drink electrolyte beverage in Bangladesh,
SMC Plus has transformed the hydration market with its scientifically developed
formula, refreshing taste, and strong consumer trust. SMC Plus currently holds

an impressive 85% market share, offering refreshing flavors such as Lemon, Orange, and Apple variants. The Superbrands title
marks a significant milestone for SMC Plus, solidifying its position as a leading brand in the hydration category. This achievement
enhances the brand’s reputation and reinforces its commitment to quality, innovation, and customer satisfaction.

SMC Plus was also the Official Beverage Partner for the 9t
National English Carnival 2025, organized by the Notre
Dame College English Club from September 4-6, 2025. The
three-day event brought together over 3,000 participants
from more than 150 schools, colleges, and universities,
competing across 18 categories of creative and intellectual
challenges. SMC Plus kept participants energized and
refreshed throughout the event. Throughout these youth
engagement programs, SMC Plus strengthens its position as
a preferred hydration partner for the new generation. These
initiatives have played a vital role in driving strong revenue
growth in Q1 (July 2025 - September 2026) compared to the
same period last year.

SMC Plus has been actively engaging students across
schools, colleges, and universities through exciting campus
programs to connect the young and dynamic generation
across Bangladesh. A highlight of these engagements was
SMC Plus’s partnership with the IUT Automobile Society (IUT
AUS) for their signature event “AutoMech 2025” held in
August 2025. The grand event brought together hundreds of
passionate students from different institutions to participate
in exciting segments including Engine Assembly, Hackathon,
Sim Racing, Project Showcasing, and Biz Comp (Business
Competition). As part of this initiative, IUT AUS also
organized a citywide roadshow across 15 reputed
educational institutions, increasing SMC Plus’s visibility
among thousands of students across Dhaka.




Observed World Population Day 2025 with Nationwide Awareness Initiatives

o SMC commemorated World Population Day 2025 through a series of impactful
‘:ﬁ@; ,%'_c awareness and engagement activities centered around this year’s global theme,
“Empowering young people to create the families they want in a fair and hopeful
world” (‘T ¢ TR ey e AfREE

- ﬁ YT LTS I ISR ).
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The Contraceptive Team of the
Marketing Division organized a scientific
seminar at Shaheed Suhrawardy
Medical College Hospital, attended by
more than 200 gynecologists and
medical professionals. The seminar
emphasized the crucial role of healthcare
providers in promoting family planning,
offering counseling, and advocating for
reproductive  rights and  informed
contraception choices specially by the
private sector alongside Government.

To mark the day, SMC launched a
multi-channel campaign that included
press advertisements in Prothom Alo
and Bangladesh Pratidin, a seven-day
radio campaign on Radio Foorti
addressing fake condom awareness, and special TV talk shows on RTV, Akhon TV, and Deepto TV discussing public health and
population issues.
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A special event was also held at SMC’s Head Office, attended by the Immediate past Chairman of SMC and SMC EL, Mr. Waliul Islam;
Board of Directors of SMC and SMC EL; MD & CEO, SMC; MD, SMC EL; and Senior Officials of both Companies. Senior
management highlighted the importance of empowering youth in family planning, preventing child marriage, promoting adolescent
health, and contributing to sustainable development. Through these comprehensive intiatives, SMC strengthened its long-standing
commitment to reproductive health, population management and a healthier, more inclusive future for Bangladesh.

Celebration of World Contraception Day 2025

SMC observed World Contraception Day 2025, a day dedicated to raising awareness and helping individuals to make informed
choices regarding contraceptive and family planning methods. Aligned with the 2025 theme, “Empowered Youth, Safe Future”
-SMC (“wreifire w2eel, f@m=iw ©f@=”) emphasized the importance of family planning for women'’s health, well-being of children
and families and youth development.

% Since the independence of Bangladesh, rapid population

growth has been a significant challenge for the Country. SMC

X has been working tirelessly to make contraceptive methods

_ o Iy easily accessible throughout the country, contributing to a

| ,3‘ ¥ 4 healthier and more sustainable future as a trusted partner of the
. - / il government since 1975.

SMC carried out a comprehensive awareness campaign to

mark the occasion. Front-page advertisements were published

T ' e in Prothom Alo, Bangladesh Pratidin, and Kalbela along with a

: == full-page roundtable feature in Prothom Alo to mark the

.. occasion. A special talk show aired on Ekhon TV, and an online

feature appeared on Kalbela Online. Digital campaigns were

promoted on over 10 social media platforms including Daraz, Toffee, Truecaller, IMO, Prothom Alo, and News24. In addition,
radio messages on Radio Foorti and Dhaka FM ran for seven days to raise awareness about fake condoms.
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A special event also organized at SMC Head Office on 26 September 2025 highlighted the importance of empowering young
people to make informed decisions about family planning. Senior management emphasized the role of youth empowerment,
women’s health, and population management in achieving a safe and sustainable future. SMC continues to uphold its strong
commitment to family planning, reproductive health and a healthier, brighter future for all through these comprehensive efforts.

SMC Condoms has been honored with the Superbrands Bangladesh
status for 2025-26. This recognition highlighted the brand’s strong
market presence, consumer trust, and enduring contribution in
supporting family planning and public health in Bangladesh. As one of
its flagship product lines, SMC offers a diverse range of condom
brands, featuring unique qualities that
meet various consumer needs from
classic protection to flavored options
and lifestyle-focused products.

For decades, SMC has remained at
the forefront of promoting safer
sexual health by ensuring nationwide
access to affordable and high-quality condoms and played a vital role in preventing unwanted
pregnancies and reducing the spread of sexually transmitted diseases and infections across
the country. This has been achieved through its extensive distribution network and effective
social marketing initiatives that promote safer sexual health practices. This Superbrands
recognition further enhances the value of SMC Condoms, strengthens its market position and
identifies it as a trusted and socially responsible brand committed to improving the quality of
life across Bangladesh.

Sensation Strengthened Brand Presence at
Aesthetica Bangladesh 2025

SMC Contraceptive Team participated in the 3 Aesthetica Bangladesh 2025, organized by the Aesthetic Dermatology Society
of Bangladesh. This prestigious event served as a landmark gathering, bringing together over 400 distinguished dermatologists
from Bangladesh and internationally renowned experts from 10 different countries, including Thailand, Pakistan, Nepal, the
Philippines, UK, India, Malaysia, and Myanmar. They discussed various topics with a special focus on sexual health and
well-being.

SMC collaborated with the event organizers to enhance the brand presence of Sensation condoms through booth branding,
display branding, and souvenir advertisements as part of its marketing initiative. During the event, the team conducted interviews
with leading doctors to highlight the importance of condom use in preventing sexually transmitted diseases and infections.
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These recorded interviews were later featured as reel videos on Sensation's social media platforms, further extending the
campaign's reach and reinforcing the brand's commitment to promoting safe sexual practices.

Engagement of Prominent Digital Influencer

as Brand Ambassador for Sensation

Sensation Condoms, one of the leading brands of SMC has recently
appointed Mr. Salman Muhammad Mugtadir as its Digital Brand g@ﬁ"“‘r
Ambassador. This announcement was made in late August 2025, as a - il
part of Sensation’s strategic plan to engage today’s digital generation
through impactful and engaging content focused on sexual health and
protection.

Mr. Salman Mugtadir is one of the most popular and prominent digital
influencers in Bangladesh for his creative and entertaining videos. As a
strong voice for youth, he creates funny, bold, and innovative content
that attracts millions of followers across various social media platforms.

Sensation aims to launch a series of digital campaigns and storytelling
initiatives  that connect with young adults in more authentic and
meaningful ways through this collaboration. The announcement created
a buzz online as Mr. Salman'’s video about the partnership quickly went
viral. Through this partnership, Sensation strengthened its commitment
to empowering the youth to live confidently and make informed decisions
about their personal well-being.

SMC Achieved Significant Progress in Hygiene Category

The Hygiene Category has achieved remarkable success in Q1(July — September) of this fiscal year, driven by strategic initiatives
aimed at strengthening distribution and enhancing brand visibility. With the introduction of a dedicated hygiene distribution
channel, the category has unlocked new growth opportunities and delivered outstanding performance across key brands.

As a result of this strategic shift, Smile Baby Diaper reported an impressive achievement of 164% and a growth rate of 106% in
the last quarter demonstrating strong consumer response and effective channel execution. Overall, the Hygiene Category
achieved 105% of its Q1 target, marking a significant milestone in the portfolio’s growth trajectory.

In parallel, Hygiene Category has significantly strengthened its brand footprint across digital and outdoor media, utilizing a mix

of high-impact communication channels. Key initiatives included brand integration during the Asia Cup with Toffee, bus
branding, passenger waiting visibility, and impactful digital campaigns such as YouTube bumper ads and Google Display
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Network (GDN) promotions. A notable highlight was the collaboration with Kalbela
Online, which alone reached over 20 million consumers within a single month,
demonstrating the strong digital engagement and growing resonance of SMC’s
hygiene brands among target audiences. These initiatives underscore the
category’s strategic emphasis on enhancing both distribution efficiency and brand
communication, resulting in measurable business growth and reinforcing SMC’s
leadership in the hygiene segment nationwide.

A coordination meeting was held on July 15, 2025,
between SMC and the National Tuberculosis Control
Program (NTP) at the Directorate General of Health
Services (DGHS), Mohakhali, Dhaka. The objective of this
meeting was to explore ways to strengthen collaboration
and establish strategic linkages between the Star
networks of SMC and the national Tuberculosis (TB)
control efforts in Bangladesh.

Mr. Toslim Uddin Khan, Managing Director and CEO of
SMC, along with senior officials from NTP, DGHS, and
SMC, attended the meeting. The session was chaired by
Dr. Md. Mahafuzer Rahman Sarker, Line Director for the
Tuberculosis, Leprosy, AIDS, and STD Program (TB-L &
ASP) at the Directorate General of Health Services (DGHS) under the Ministry of Health and Family Welfare in Bangladesh. They
emphasized the importance of utilizing SMC's extensive network of Star providers such as Blue Star and Green Star to improve
TB case detection, particularly among children and underserved populations in the community.

Key outcomes of the meeting included a proposal for collaboration with the MNCAH unit, acknowledging the significant
contributions of SMC to maternal and child health. SMC committed to sharing quarterly referral data with NTP and exploring
digital integration through the TB Leprosy Control Assistant (TLCA) platform. It was also agreed to incorporate the Star providers
of SMC into patient registers and online systems to strengthen referral pathways.

The meeting concluded with a shared commitment to enhance collaboration through joint field visits, pediatric TB screenings by
Rose Star providers, and active participation in regular Upazila-level coordination meetings. This initiative represents a significant
step toward integrating the community-based health services of SMC with the national goal of achieving a TB-free Bangladesh.

SMC Launched Nationwide Deworming Campaign

SMC successfully organized a two-day Nationwide Deworming Campaign on September 10-11, 2025, to raise awareness
about the harmful effects of intestinal worms and promote access to safe and effective deworming medication. The campaign
demonstrated the strong commitment of SMC to building a healthier and worm-free Bangladesh.
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The program was formally inaugurated on September 10,
2025 at Jam Jam Medical Hall, a Blue Star Center located at
Lokhpur Bazar, Fakirhat, Bagerhat, by Mr. Faruque Ahmed,
Chairman, Board of Directors of SMC & SMC EL. The
inauguration ceremony was also graced by Mr. Siddiqur
Rahman Choudhury, Director, Board of Directors of SMC &
SMC EL; Mr. Toslim Uddin Khan, Managing Director & CEOQO,
SMC; and Mr. Sayef Uddin Nasir, Managing Director, SMC EL.
Senior Management Team.
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During the inauguration, the Chairman, Director, and Senior
Management distributed SMC branded Albendazole tablet
Vermicid free of cost among the community members. Mr. Faruque Ahmed emphasized in his speech that while Bangladesh
has made significant progress in sanitation, collective efforts from both government and private organizations are essential to
prevent worm infestations.

Mr. Choudhury highlighted that SMC’s Star networks of
around 18,000 health service providers across the country
continue to promote nutrition awareness, deworming
practices, and maternal and child health services.

Mr. Khan underscored that over 1.5 billion people globally
suffer from worm infestations, with children, adolescents, and
pregnant women being the most vulnerable. He stressed that
awareness, prevention, and regular deworming are crucial to
breaking this cycle.

Mr. Nasir reaffrmed that SMC’s wide network of private-sector
providers ensures nationwide access to quality health products and
services. He expressed that this initiative would play an important role in
reducing worm-related health problems in Bangladesh.

Following the launch, the leadership team visited Blue Star and Green
Star outlets to encourage the active participation of providers in the
campaign. The initiative reached an impressive milestone by distributing
6.04 million Vermicid tablets through 16,614 outlets nationwide.

The campaign received extensive media coverage across television,
online, and digital platforms. This campaign represents a significant
step forward in SMC’s mission to ensure a healthier Bangladesh with
strong leadership, wide media outreach, and active community
participation.

SMC Marked the World Pharmacists Day 2025

SMC Bhaluka Factory observed World Pharmacists Day 2025 under the
global theme “Think Health, Think Pharmacist,” aiming to highlight the
vital role of pharmacists in strengthening healthcare systems across the
world. Md. Aktaruzzaman Bhuyain, General Manager of Bhaluka Factory,
emphasized pharmacists’ contributions to ensuring safe, quality
medicines and praised SMC Pharma’s continued commitment to
supporting national health needs. The program also reflected on the
growing strength of the pharmaceutical sector of Bangladesh and its
impact on public health.




SMC and DGFP Strengthen Collaboration to Advance Family Planning Initiatives

— A strategic collaboration meeting between SMC and the Directorate

General of Family Planning (DGFP) was held on July 7, 2025, at
SMC Head Office, Banani, Dhaka. The session aimed to reinforce
partnerships and explore new opportunities for advancing national
family planning and reproductive health outcomes.

The DGFP delegation was led by the Line Director—Clinical
Contraception Services Delivery Program (CCSDP), accompanied
by senior directors from Management Information System (MIS),
Field Services Delivery, and other high officials. The meeting focused
on key areas of collaboration, including the supply of Long-Acting
Reversible  Contraceptives (LARC) under a public-private
partnership framework, integration of SMC’s performance data into
the DGFP MIS for national-level reporting, and enhanced DGFP
participation in SMC’s program activities. This collaboration will help

both organizations work more closely to expand access to quality family planning services and support Bangladesh’s

reproductive health goals of Bangladesh.

Training on “Digital Marketing”

SMC EL conducted a two-day training session titled
“Digital Marketing” on August 27-28, 2025
designed for the Brand Executives and Brand
Managers of the Marketing Division. A total of 18
participants attended the session. The training
aimed to enhance their understanding of digital
campaign planning and execution. It covered key
areas such as identifying the need for a digital
campaign, preparing effective campaign briefs,
engaging with agencies and monitoring their
activities, and evaluating campaign performance
after completion. The sessions were conducted by
Mr. Shabab Sabbir, Assistant Director of Mindshare,
Bangladesh. Participants gained valuable insights
that will help them manage digital marketing
activities more efficiently and strategically in today’s
evolving digital landscape.

Resort, Purbachol

Human Resource Department, SMC EL
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SMC EL organized a two-day training program titled
“Leadership & Change Management” on July 30-31,
2025, for all Area Executives of Direct and Distribution
Sales. A total of 35 participants attended the program,
which aimed to prepare them for higher leadership
roles. The training focused on developing essential
leadership skills to motivate, inspire, and guide teams
toward success. It also emphasized the importance of
adapting to organizational change and effectively
leading teams through transitions. The sessions were
conducted by Mr. Naijur Rahman, Lead Trainer of Mind
Works, Bangladesh. Participants received practical
tools and insights to enhance their leadership
capabilities and drive performance in a dynamic
business environment.



Long Service Award Ceremony Held at Bhaluka Factory

The Long Service Award ceremony was organized by HR Division of " or g x s
SMC EL for the employees of Bhaluka Factory on July 16, 2025, at
the Bhaluka Factory premises, Mymensingh to honor dedicated
employees for their long-term commitment and contribution to the
organization. This year, a total of 80 employees received awards in
recognition of their long years of service, hard work, and loyalty to
the company.

The ceremony was graced by the Managing Director of SMC EL, Mr.
Sayef Nasir; Deputy Managing Director (DMD), Operations, Mr. Md.
Feroze-Ul Alam; General Manager, HR & Admin, Mr. Rana Kaiser
Ahmed; and General Manager, Sales, Mr. Chandra Nath Mandal.
They congratulated the awardees and expressed appreciation for
their invaluable contributions to the company's success.

SMC organized a one-day training session on “Income Tax
and VAT” on September 4, 2025, for the management
employees of SMC and SMC EL. The training was arranged
in light of the Finance Ordinance 2025 which came into
effect on July 1, 2025, which introduced significant
amendments to the Income Tax Act 2023 and the Value
Added Tax and Supplementary Duty Act 2012. The session
aimed to familiarize participants with the key changes in the
tax regulations and their practical implications for both the
organization and individual employees. The training was led
by Mr. Shahadat Hossain, FCA, and Mr. Jamil Kibria, ACA,
renowned VAT and Tax practitioners and Managing Partners
of Shahadat Shaharear & Kibria, Chartered Accountants.
The employees gained valuable insights and guidance on effectively applying the revised tax provisions in their daily operations,
ensuring the Company's regulatory compliance through this initiative.

Training on “Advanced Selling Skills” for Sales Officers

The Human Resources (HR) Division of SMC EL organized a =
two-day training program titled “Advanced Selling Skills” on ADVANCED SELLING SKILLS

August 6-7, 2025 for its high-performing Sales Officers and
Senior Sales Officers. The purpose of the training was to
develop advanced techniques for increasing sales
effectiveness, enhancing communication and negotiation
skils  to build stronger relationships with  Outlet
Owners/Salesman, and boosting productivity to achieve
sales targets. A total of 32 participants took part in the
session. The training focused on several key areas, including
product positioning, competitive market analysis, relationship
management, territory management, sales leadership, and
stress management. Mr. Masuder Rahman, the Lead Trainer
from L&D Consulting BD, facilitated the training.
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